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‘All places are tied into at least thin networks of 

connections that stretch beyond each such place and 

mean that nowhere can be an island’ 
 

(Sheller & Urry, 2005, p. 209)
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Executive summary 

 

St. Eustatius, also known as Statia, is situated in the North-Eastern Caribbean. The islands 

located nearest to St. Eustatius are Saba, St. Maarten and St. Kitts. Approximately 3,800 local 

residents live on the island and represent more than twenty nationalities. 

 

Tourism is one of the main economic pillars for St. Eustatius. St. Eustatius is aware of the 

need to develop tourism for economic purposes, but tourism is premature and undeveloped. 

Multi-destination trips are considered one of the main opportunities to stimulate tourism on 

the island. Multi-destination trips, also known as ‘island hopping trips’, are a series of short 

journeys between islands. The objective of this research is to examine the opportunities and 

constraints for multi-destination trips of which St. Eustatius is part of, resulting from 

existing tourism networks and flows between Caribbean islands. In order to examine these 

opportunities and constraints, next sub-research questions were answered: 

 What are the current travel patterns and preferences of tourists and local residents of St. 

Eustatius, Saba and St. Maarten? 

 What are existing tourism networks and flows between Caribbean islands? 

 Which tourism networks and flows between St. Eustatius and other Caribbean islands can 

stimulate multi-destination trips? 

The research took place on the islands St. Eustatius, St. Maarten and Saba during a nine-

week period from the 13th of September till the 13th of November 2015. A quantitative 

research was carried out to gain insight into the travel behaviour and preferences of tourists 

and local residents per island, St. Eustatius, Saba and St. Maarten. A qualitative research was 

conducted to identify the presence and the extent of tourism networks. Also qualitative 

research was conducted to detect the constraints and opportunities for tourism networks 

that can stimulate multi-destination trips including St. Eustatius. Theoretically, I framed my 

research using the following concepts: ‘multi-destination trips’, ‘tourism destination’, 

‘network theory’ and ‘mobilities theory’. Based on my research I discerned five tourism 

networks: a multi-destination network, a dive tourism network, a business tourism network, 

a cruise network and a local residents network. To improve tourism on St. Eustatius by 

multi-destination trips, one of the main opportunities is organising day trips to St. Eustatius 

from St. Kitts and St. Maarten. Diving and the (American) history are St. Eustatius’ unique 

selling points that can trigger tourists (e.g. American and timeshare tourists) from St. Kitts 

and St. Maarten for a day trip to St. Eustatius. Moreover, a multi-destination trip including 

Saba and St. Eustatius in the theme of diving is an opportunity that can stimulate multi-

destination trips including St. Eustatius. Finally, different tour operators and a cruise 

company already offer St. Eustatius as part of a multi-destination trip. If they offer these 

trips more frequently, it can stimulate tourist arrivals to St. Eustatius. In order to realise 

these opportunities, better transport connections are required.  
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Furthermore, this research found that flows in current tourism networks are not ordered in 

such a way that multi-destination trips including St. Eustatius are stimulated effectively. 

Several constraints prevent tourism stakeholders from improving or creating networks that 

aim to stimulate multi-destination trips. The main constraints are: (a lack of) money, 

negative images, the ‘passive’ tourism policy of St. Eustatius government, strict airline 

regulations, time-consuming immigration and clearance procedures and the current tourism 

product of St. Eustatius.  
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1 Introduction   

 

Many pleasure trips imply visiting more than one single destination (Parroco, Vaccina, De 

Cantis & Ferrante, 2012). Yang, Fik and Zhang (2013) argue that those multi-destination 

trips are common among tourists and characterised by the fact that tourists experience a 

series of different destinations with each their own tourist attractions and activities. The 

opposite of multi-destination trips are single-destination trips. Single destination trips are 

characterised by a competition among countries and by isolationism, while multi-destination 

trips involve close ties and collaboration among several countries (The Association of 

Caribbean States, 2014). Thus, multi-destination trips involve several destinations along 

with multiple tourism stakeholders.  

 

The tourism destinations and tourism stakeholders are part of networks. According to 

Baggio (2011) a network of tourism destinations is formed when tourism destinations 

stimulate and respond to other destinations. A network of relationships is required to 

develop a multi-destination trip. But what is actually meant with networks? Mitchell (as cited 

in Scott, Baggio & Cooper, 2008, p.2) defines a network as “a specific type of relation (ties) 

linking defined sets of persons, objects or events, and the sets of persons, objects or events 

on which a network is defined are called actors or nodes.” A network consists of actors and 

the ties represent the relationships between the actors. Bærenholdt et al. (as cited in van der 

Duim, Ren & Jóhannesson, 2012, p. 86) argue that tourism must be seen as “an organized, 

regularized form of mobility that works in complex networks producing places as material 

natures, social relations and discursive conception.” Therefore, networks are performed in 

and through various mobilities. Mobilities consist of the increasingly rapid speed of flows 

(Hannam, Butler & Paris, 2013) of for instance people, money and images. These flows can 

be defined as the dominating factors that interconnect the actors (in networks). 

 

St. Eustatius is also called ‘Statia’ (Hoogenboezem-Lanslots, Schenau, van Leeuwen, Briene & 

de Reitas, 2010) and located in the Caribbean, surrounded by a group of islands. A limited 

number of tour operators offer multi-destination trips including St. Eustatius and other 

Caribbean islands, primarily Saba and St. Maarten. The presumption exists that St. Eustatius 

welcomes two groups of tourists. Tourists who only visit St. Eustatius and the ones for which 

St. Eustatius is part of a multi-destination trip. The first group mainly consists of divers. 

Diving is one of the major tourist attractions (Hoogenboezem-Lanslots et al, 2010). 

According to Westerduin (2015) the dive tourism industry on St. Eustatius consisted of 1,000 

to 1,200 divers in 2013. Due to the lack of reliable statistical data (Westerduin, 2015), it is 

unfortunately not possible to compare the total number of divers in 2013 to the total 

number of tourists in 2013.  
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As mentioned, the second group of tourists visit St. Eustatius as part of a multi-destination 

trip. Van de Kerkhof, Schep, van Beukering, Brander and Wolfs (2014) conducted 

questionnaires among tourists on St. Eustatius and Saba. One of their results shows that 

almost half of the respondents on St. Eustatius and Saba participated in multi-destination 

trips. Apart from St. Eustatius, the most visited islands are St. Barths, St. Kitts and Saba (van 

de Kerkhof et al, 2014). The researchers did not include St. Maarten in the top three, as 

there is no information available about tourist’ purposes for a visit to St. Maarten. The 

question is if St. Maarten was visited by tourists with a tourism or transit purpose. Van de 

Kerkhof et al. (2014) argue that St. Eustatius market themselves as a single-destination trip 

that competes with other islands in the region. However, these results indicate that there 

might be a basis for collaboration in the context of multi-destination trips (van de Kerkhof 

et al, 2014). 

1.1 Problem statement 

Tourism on St. Eustatius is premature and undeveloped. St. Eustatius is aware of the need to 

develop tourism for economic purposes. According to Hoogenboezem-Lanslots et al. (2010)  

tourism is one of the main economic pillars for St. Eustatius. The government policy of St. 

Eustatius recognises not only the importance of tourism for the island’s economy but also its 

importance for the economy and well-being of the population of the island (St. Eustatius 

Tourism Development Foundation, 2012). Multi-destination trips are considered as one of 

the main opportunities to stimulate tourism on the island. However, tourists who visit St. 

Eustatius are currently hardly served. The accessibility to St. Eustatius is poor. Air and 

marine connections hardly exist between St. Eustatius and surrounding islands. Another 

point of concern is the increasing costs of access to surrounding islands. The increasing 

costs of transport causes higher prices for products, a deceleration of tourism and an 

increase of social isolation of the local residents of the island (Plasterk & Abraham, 2015). 

Hoogenboezem-Lanslots et al. (2010) describe that investments in infrastructure are 

inevitable in order to stimulate touristic growth to St. Eustatius. This research hopes to 

create a better understanding of how touristic growth can be reached by means of multi-

destination trips.  

1.2 Research objectives 

The objective of this research is: ‘To examine the opportunities and constraints for multi-

destination trips of which St. Eustatius is part of, resulting from existing tourism networks 

and flows between Caribbean islands’.  

 

In order to reach this  objective, the following central research question and sub-research 

questions were formulated:  
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Central research question 

‘What are the main opportunities and constraints for multi-destination trips of which St. 

Eustatius is part of?’   

 

Sub-research questions 

 ‘What are the current travel patterns and preferences of tourists and local residents of St. 

Eustatius, Saba and St. Maarten?’ 

 ‘What are existing tourism networks and flows between Caribbean islands?’ 

 ‘Which  tourism networks and flows between St. Eustatius and other Caribbean islands 

can stimulate multi-destination trips?’ 

 

Knowledge about existing and required tourism networks including flows in the Caribbean 

will be gained. In order to make these tourism networks visible, research was conducted on 

St. Eustatius, Saba and St. Maarten. The movements of tourists and local residents have 

implications for infrastructure, transport construction and product development (Lew & 

McKercher, as cited in Liu, Zhang, Zhang, Chen, Liu & Lu, 2012). Therefore, it is important to 

gain knowledge about the current and preferred movements of tourists and local residents. 

Furthermore, it is important to gain insight into existing and required tourism networks 

including their flows. Insight in these tourism networks is needed to detect the opportunities 

and constraints for stimulating multi-destination trips of which St. Eustatius is part of.  

1.3 Relevance of this study 

Wu, Zhang and Fujiwara (2012) describe that most researches are based on the assumption 

that tourists go to a single destination. Although many pleasure trips imply visiting more 

than one single destination (Parroco et al, 2012), the number of studies that focuses on 

multi-destination trips remains limited (Wu, Zhang & Fujiwara, 2012). It appears that multi-

destination trips are not an area of growing interest amongst tourism researchers. This 

research aims to contribute to the scientific debate by means of treating this issue of multi-

destinations trips from a network perspective. 

 

In addition, The St. Eustatius Tourism Development Foundation (STDF), the local government 

and entrepreneurs decided to develop a tourism master plan, which is part of the 

TripleP@Sea project. This project is financed by the Dutch Ministry of Economic Affairs and 

Wageningen University. The purpose of the tourism master plan is to develop tourism on the 

island (Innovatie Recreatie en Ruimte, 2015). One of the possibilities to develop tourism on 

the island is by means of the stimulation of multi-destination trips. This research provides 

hopefully a contribution to a solid basis for the tourism master plan regarding St. Eustatius. 
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1.4 Thesis outline 

The thesis is structured as follows. Firstly, chapter 1 consists of the introduction. Chapter 2 

describes the context of this study including a description of St. Eustatius. Chapter 3 

introduces a deeper understanding of the topics ‘multi-destination trips’, ‘tourism 

destination’, ‘network theory’ and ‘mobilities theory’. Finally, in this chapter, network theory 

and mobilities theory will be combined. In chapter 4 the methodology of the research is 

discussed. It will provide an overview of the research design, the methods of data collection 

and analysis and the research limitations. Furthermore, chapter 5 shows the results of 

quantitative research. The results of the distributed questionnaires among tourists and local 

residents will be presented in this chapter. Subsequently, chapter 6 discusses the results 

derived from the interviews. In this chapter the constraints for improving or creating tourism 

networks will be discussed. Chapter 7 describes the tourism networks, which are derived 

from quantitative and qualitative results. Finally, the conclusion and discussion are 

presented in chapter 8. Chapter 8 starts with a conclusion, which provides answers to the 

research questions. Subsequently, a discussion about the research findings precedes 

proposals for future research on the topic of multi-destination trips. 
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2 St. Eustatius  

 

St. Eustatius, also known as Statia, is situated in the North-eastern Caribbean (STDF, 2012). 

Figure 2.1 displays the location of St. Eustatius and shows that the island is quite small and 

surrounded by many islands. The islands located nearest to St. Eustatius are Saba, St. 

Maarten, St. Kitts and Nevis.  

 

The capital of St. Eustatius is Oranjestad, the only city on the island and can be divided into 

Lower Town and Upper Town. The Lower Town is situated along the sea while the Upper 

Town is separated from Lower Town by the cliff (Hoogenboezem-Lanslots et al, 2010). The 

Lower Town is characterised by a few hotels, restaurants, dive schools and the harbour. The 

Upper Town is known for its historic town centre which features many historic buildings, 

such as Fort Oranje. Approximately 3,800 local residents live on the island (CBSa, 2015) and 

represent more than twenty nationalities (STDF, 2013).                 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

      

Figure 2.1 Location of St. Eustatius within the Caribbean 

 

Since October 10, 2010, St. Eustatius together with Bonaire and Saba (the BES-islands) have 

gone through a constitutional change (CBSb, 2015). The BES-Islands have taken on the status 

of special municipalities within the Netherlands, which means that these islands are now 

officially part of the Netherlands (van de Kerkhof et al, 2014). Before 10-10-10, St. Eustatius 

was considered to be part of the Netherlands Antilles together with the islands St. Maarten, 

Saba, Aruba, Bonaire and Curacao. The status of special municipality means that a direct 

political relationship between St. Eustatius and the Netherlands exists. For example, the 

Dutch government is involved in policy making for the island of St. Eustatius (Plasterk & 
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Abraham, 2015). The Dutch government is responsible for the areas: education, youth and 

family, health care and security, infrastructure, spatial planning and the environment, 

housing and finance (STDF, 2013). On the other hand, the island government of St. Eustatius 

helps to support central policies and activities (STDF, 2013).  

 

Plasterk (the Minister of Internal affairs and Kingdom Relations, the Netherlands) and 

Abraham (the Commissioner of Finance, the Netherlands) (2015) argue that St. Eustatius’ 

economy is weak at the moment. Therefore, the new status should lead, in collaboration 

with the Netherlands, to sustainable social-economic development on the three islands 

(Spies, Soons, Thodé, Verhey & Weekers, 2015). Subsequently, sustainable social-economic 

development should lead to an acceptable level of amenities for local residents of Bonaire, 

St. Eustatius and Saba (Spies et al, 2015). Plasterk and Abraham (2015) emphasise that the 

Dutch government intends to: 1) bring order to the basic infrastructure (e.g. energy supply 

and telecom); 2) to strengthen entrepreneurship and business climate (e.g. to attract and 

facilitate more accommodation facilities and expanding daily(tourist)flights between St. 

Maarten and St. Eustatius); and 3) intends to bring order to important conditions (e.g. (own) 

food supply, rigid fuel market and tourist infrastructure). 

2.1 St. Eustatius in the past 

St. Eustatius is known for its wealth of history. Christopher Columbus discovered the island 

in 1493. Thereafter, throughout the colonial period, St. Eustatius changed hands at least 22 

times among the French, Dutch and British (STDF, 2012). Since 1816 (after the Eighty Years’ 

War between Spain and the Netherlands) the island became - and has remained - official 

Dutch territory. St. Eustatius was in the past a very prosperous island. Her prosperity in trade 

and status as a free port throughout its colonial period made it a prime target for occupation 

(STDF, 2013). In 1600, African slaves were brought to St. Eustatius to work on more than 70 

plantations.  

 

The island governor Mr. Berkel (2015) argues that the first salute of November 16th in the 

year 1776 was was one of the most significant moments in the history of St. Eustatius. 

Through the first salute the Netherlands’ (via it’s then thriving colony of St. Eustatius) was 

the first foreign country that recognised the United States. During the 17th and 18th century, 

St. Eustatius served a major trading centre with thousands of ships from Europe, Africa and 

America in the harbour yearly. Hundreds of warehouses along the coast were filled with 

merchandise. During the 17th and 18th century the population of St. Eustatius consisted of 

nearly 20,000 residents (STDF, 2013). They came from all over the world. The history of St. 

Eustatius explains why the island gained the nickname ‘The Golden Rock’, as St. Eustatius 

was considered as the empire of the Caribbean. However, in the late 18th century the 

importance of St. Eustatius as a major trading centre diminished. There was a decrease in 
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the number of merchants and traders visible on the island, while at the same time many 

warehouses and residential homes on the island started to became empty (STDF, 2013).  

2.2 St. Eustatius contemporary 

While in the past St. Eustatius was the only link in the Caribbean between Europe and the 

American colonies (STDF, 2012), nowadays the reality is different. Connections between St. 

Eustatius and other destinations hardly exist anymore. The accessibility of St. Eustatius is 

therefore poor.  

 

At the moment the airline Winair (Windward Island Airways) offers four scheduled flights 

daily to St. Eustatius. This service provides connections through St. Maarten’s Princess 

Juliana International Airport for passengers travelling to and from the USA, Canada, Europe 

and South America (STDF, 2012). Another small airline that flies to St. Eustatius is 

TransAnguilla. This airline flies five times a week between St. Eustatius and St. Kitts, and 

between St. Eustatius and Anguilla (Codo travel agent TransAnguilla, personal 

communication, September 22, 2015). In addition, the airline Coastal Air flies three times a 

week from St. Croix to St. Eustatius and goes down to Nevis and sometimes to St. Barths (Mr. 

Schmidt, airport manager, personal communication, October 14, 2015). While regularly 

scheduled daily flights from St. Maarten, St. Kitts, Anguilla and St. Croix to St. Eustatius 

exist, airlift capacity is limited and the increasing prices of flights remain an ongoing 

debated issue (STDF, 2013). Furthermore, St. Eustatius is not involved in a functional hub 

system; people who like to travel from St. Eustatius to Saba are forced to travel first to St. 

Maarten in order to reach Saba. Instead of a single hub, multiple hubs are currently 

necessary. This situation raises not only concerns about airlift capacity and high costs of 

travelling, but also concerns about sustainability.  

 

It is also known that several local owners of private jets and foreign companies operate 

chartered services from St. Eustatius to Saba, St. Barths, St. Kitts and Nevis, St. Croix and St. 

Maarten (STDF, 2012). These chartered services can be hired by two companies on St. 

Maarten. Often it is local residents who make use of these services, despite the fact that 

hiring these chartered services is considered quite expensive (Mr. Schmidt, airport manager, 

personal communication, October 14, 2015).  

 

In regards to marine connectivity, regularly scheduled marine connections between St. 

Eustatius and surrounding islands do not exist. As a result St. Eustatius’ accessibility 

depends almost fully on the airport (Hoogeboezem et al, 2010). However, there is a 

possibility to travel from St. Eustatius to St. Kitts and Saba by boat. The government has a 

boat which is called the ‘The Waterman’. This boat brings people on request to the 

neighbouring islands (Mr. van Heyningen, personal communication, October 7, 2015). This 
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service is not offered on a regular basis and is too expensive for most residents. Lastly, 

Hoogeboezem-Lanslots et al. (2010) mention that due to the lack of suitable terminal 

facilities and tourist attractions, (small) cruises do not call at St. Eustatius. However, once or 

twice a year a vessel (Ms Serenissima), with a capacity up to maximum hundred passengers, 

docks at the harbour of St. Eustatius (see figure 2.2). This visit to St. Eustatius is part of an 

island hopping trip, which starts from London (including islands such as St. Kitts & Nevis, 

Montserrat, St. Lucia and Barbados) (Ms. Turner, personal communication, March 15, 2016). 

The tour operator ‘Unique Tours’ on St. Eustatius organises the trips for tourists on St. 

Eustatius (St. Eustatius Tourism, 2015). The tourists take part in historical walking tours and 

hikes to the Quill. Furthermore, tourists come across locals, who are dressed in traditional 

clothes (see figure 2.2) and have the opportunity to visit a small market on Fort Oranje, 

where they can buy souvenirs.                            

 

 

 

 

 

 

 

 

                                                  

   

   

 

   

                                                   Figure 2.2 Tourists coming in by boat 

 

The poor accessibility acts as a barrier for tourists to participate in a multi-destination trip 

including St. Eustatius. The ‘Bestuurscollege van het Openbaar Lichaam Sint Eustatius’ 

(2013) and the STDF (2012, p.13) recognises the need for improvements in infrastructure 

between the islands:  

 

“Limitations in available airlift for passenger and cargo into Statia has created great 

opportunities for the provision of alternative transportation to the island in the form of 

additional airline services and ferry services. In terms of airlift, there is especially, 

opportunity for the operation of direct air services from Puerto Rico to Statia. The proximity 

of Statia to St. Kitts, St. Maarten, Saba and St. Barths also offers potential for the operation of 

ferry services to these islands.” (STDF, 2012). 

 

But what are these great opportunities exactly? And how and by whom can these 

opportunities be realised? This research aims to give answers on these questions.  
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3 Theoretical framework  

 

When studying the opportunities and constraints of multi-destination trips, a deeper 

theoretical understanding should be gained of the following topics: ‘multi-destination trips’, 

‘tourism destination’, ‘network theory’ and ‘mobilities theory’.  

3.1 Multi-destination trips 

This research focuses on the concept of multi-destination trips. More specifically, multi-

destination trips including St. Eustatius and surrounding islands. ‘Island hopping trips’ is 

another term that is applicable, since this research concerns Caribbean islands. According to 

Jaafar and Maideen (2012, p. 685) the term island hopping refers to “a series of short 

journeys between islands.”  

 

Wu, Zhang and Fujiwara (2012) argue that most existing research  is based on the 

assumption that tourists go to a single destination. According to the Association of 

Caribbean States (ACS) (2014), a single-destination model is characterised by the fact that 

each destination competes for its own market share. In contrast, the number of studies, 

which focus on multi-destination trips remains limited (Wu, Zhang & Fujiwara, 2012), 

although multi-destination trips frequently account for a significant share of total trips 

(Tideswell and Faulkner, Hwang et al, and Shih, as cited in Santos, Ramos & Rey-Maquieira, 

2012).  

 

The ACS (2014) defines multi-destination trips as “an approach to tourism development that 

adds value to the tourism experience, while expanding the benefits of tourism to more than 

one destination.” As the term already reveals, multi-destination trips implies two or more 

destinations. Tourists who participate in a multi-destination trip stop at multiple 

destinations along their travel route and experience destinations with each their own tourist 

attractions and activities (Yang, Fik & Zhang, 2013).  

 

The ACS (2014) designed a comparative analysis that shows the characteristics of single-

destination trips and multi-destination trips. Table 3.1 portrays this comparative analysis. 

According to the ACS (2014) multi-destination trips are characterised by, for instance, cost 

sharing through joint marketing and promotion effort of involved destinations, the fostering 

of closer ties and collaboration among destinations and the potential to develop a new 

tourism product and market niches.  
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Table 3.1 Comparative analysis of the characteristics and benefits of single destination versus the 

multi-destination tourism model (ACS, 2014) 

 Single-destination trips Multi-destination trips 

 

Tourist/traveller One country visited Two or more countries visited 

Specific destination or experience 

desired 

Experience a varied and diverse 

itinerary by adding value to a single 

long-haul trip 

Less time and resources needed More time and resources needed 

Target Market Demographics – Older 

pensioners, repeat visitors and diaspora 

communities 

Target Market Demographics – young, 

middle-aged, affluent, adventure-

seeking and socially conscious 

Country/destination Country solely responsible for all 

marketing and promotion effort 

Cost  sharing through joint marketing 

and promotion efforts 

Promotes competition among countries 

and drives isolationism and 

protectionism 

Fosters closer ties and enhances 

cooperation and collaboration among 

countries 

Traditional mono-product is often the 

main appeal and sustained 

Potential to develop new tourism 

product and market niches 

Traditional status quo is maintained of 

all-inclusive enclaves dominated by 

international tour operators and Global 

Distribution Networks 

Opportunity to expand the benefits of 

tourism to other regions, actors and 

communities locally 

Greater Caribbean 

region 

Single destination is the main attraction Multi-destination packaging a key 

element 

Traditional avenues of market access 

and promotion to potential visitors 

maintained 

Provides access to a wider market and 

an opportunity to increase visitor 

numbers capitalising on a wide 

regional promotional effort 

Country benefits solely and directly from 

its own efforts 

Opportunity to expand participation 

in tourism and spread tourism’s 

benefits regionally 

Focus on promoting and developing 

Country/Destination image 

Strengthens regional image and 

appeal by showcasing the diversity of 

the region 

The country or individual destination is 

promoted 

The region promoted as 

the destination 

 

Regarding multi-destination trips, researchers examined the tourists’ motives for 

participating in multi-destination trips. Lue, Crompton and Stewart (as cited in Hong, Ma & 

Huan, 2014) argue that tourists engage in multi-destination trips for several reasons. For 

example, they like to engage in a variety of activities throughout any given trip. Lue, 

Crompton and Fesenmaier (1993) add that the tourist’ level of arousal may be increased by 
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adding more variety to their holiday experience. Moreover, Lue et al. (1993) describe that 

participating in multi-destination trips decrease the probability of experiencing a completely 

dissatisfactory trip. So, a disappointing experience at one destination can be made up for 

with  more positive experiences at another destination. Finally, Lue et al. (1993) argue that 

tourists prefer multi-destination trips over single-destination trips due to the marginal cost 

(in time and money) per destination, which is usually less than that of a single destination. 

 

Besides tourists’ motives for participating in multi-destination trips, research has also taken 

place based on the determinants of multi-destination trips. Santos, Ramos and Rey-

Maquieira (2012, p.132) argue that an understanding of multi-destination trips may be 

relevant for several tourism organisations, for example, “transport companies may benefit 

from this knowledge by designing efficient transport routes and special products, such as air 

and train passes.”  In addition, according to Santos et al. (2012), organisations, such as 

hotels and, attractions, may benefit from knowledge about multi-destination trips through 

collaboration and product bundling across destinations.  

3.2 Tourism destination  

The meaning of the term tourism destination must be understood, as multi-destination trips 

involve multiple tourism destinations. Leiper (as cited in Saraniemi & Kylänen, 2010, p.3) 

argues that destinations are “places towards which people travel and where they choose to 

stay for a while to experience certain features or characteristics of a destination.” Cooper, 

Fletcher, Gilbert, Shepherd and Wanhill (as cited in Buhalis, 1999, p.98) define destinations 

as “the focus of facilities and services designed to meet the needs of the tourists.” According 

to these researchers, tourism destinations try to satisfy tourists by meeting their needs.  

In order to satisfy tourists, tourism destinations offer a variety of tourism products and 

services (Buhalis, 1999). These can consist of tangible and intangible components. 

Regarding to intangible components, Seaton and Benett (as cited in Saraniemi & Kylänen, 

2010) describe that destinations do not only exist physically but also mentally, in the minds 

of tourists and potential tourists.  

 

Many researches focus on the tangible components of a tourism destination (Saraniemi & 

Kylänen, 2010). Gunn’s (as cited in Saraniemi & Kylänen, 2010) describes a tourism 

destination as a tourism product where tourists use multiple services such as information, 

transportation, and accommodation. Buhalis (1999) argues that a tourism destination 

consists of the following components: attractions, accessibility, amenities, available 

packages, activities and ancillary services. Table 3.2 provides a description of each 

component. All components should be available in the destination in order to satisfy 

tourists. Therefore it is important that St. Eustatius meets all these components in order to 

be included in a multi-destination trip.  
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As mentioned, the accessibility of St. Eustatius is considered a major problem in order to 

stimulate multi-destination trips. Zappino (2005) argues that the accessibility of the tourism 

destination has to be assured by infrastructures (roads, ports and airports) and transport 

organisation towards the area (number of flights, road conditions, etc.). Moreover, Zappino 

(2005) argues that the easiness of access to the tourism destination obviously makes the 

commercialisation (and interest) of the tourism destination easier. Therefore, it is very 

important that, besides other components, the accessibility of St. Eustatius is guaranteed. 

 

Table 3.2 Six As framework for the analysis of tourism destinations (Buhalis, 1999) 

Six As framework for the analysis of tourism destinations 

Attractions Natural, man-made, artificial, purpose built, heritage, special events 

Accessibility Entire transportation system comprising of routes, terminals and 

vehicles 

Amenities Accommodation and catering facilities, retailing, other tourist services 

Available packages Pre-arranged packages by intermediaries and principals 

Activities All activities available at the destination and what consumers will do 

during their visit 

Ancillary services Services used by tourists such as banks, telecommunications, post, 

newsagents, hospitals, etc. 

 

The components of a tourism destination indicate that tourism is a multi-sector economy 

(Zappino, 2005). Many tourism stakeholders take part in the tourism supply system through 

collaborations. Tourism destinations are therefore often regarded as “the unit of action 

where different stakeholders, such as companies, public organizations, hosts, and guests 

interact through co-creation of experiences.” (Saraniemi & Kylänen, 2010, p. 1). Sautter and 

Leissen (as cited in Buhalis, 1999) argue that tourism destinations are considered difficult to 

develop, and it is also difficult to market the destination for tourism purposes, due to the 

involvement of multiple stakeholders and their relations. Therefore, Buhalis (1999) 

emphasises that it is of utmost importance that strategies and actions should take into 

account the wishes of all stakeholders, because the development and implementation of 

strategic objectives at destinations depend on relationships between stakeholders. So the 

success of the tourism destination depends on the ability of the tourism stakeholders to co-

ordinate and organise the components of a tourism destination (Zappino, 2005).  

3.3 Network theory 

Another theory relevant to this research is network theory. Nowadays we live in a network 

society which structure is no longer fixed in space and time, and  is also less hierarchical 

and centralized (Castells, as cited in Ampuja, 2011). The structure that now prevails consists 

of networks that shape social organizations and relationships of production, consumption, 
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power and experience in ways that are more diffuse and complex (Castells, as cited in 

Ampuja, 2011). Sheller and Urry (2005, p.209) emphasise the existence of networks and 

argue that “all places are tied into at least thin networks of connections that stretch beyond 

each such place and mean that nowhere can be an island.” Due to the increasing importance 

of innovation and adaption to turbulent environments more network relationships are visible 

(Scott, Baggio & Cooper, 2008). Briceño-Garmendia, Bofinger, Cubas and Millan-Placci 

(2015, p.7) emphasise the need of regional collaboration due to turbulent environments in 

the Caribbean: “Caribbean islands are sea-locked countries (for the most part), small 

economies, highly vulnerable to natural disasters and a geographic platform that calls for 

regional cooperation and integration. The Caribbean Sea is the most important vehicle and 

the most challenging obstacle Caribbean countries have to connect with the world.” 

Moreover, Baggio (2011) argues that collaborations are recognised as important 

determinants of the success and competitiveness of tourism destinations. 

 

The central part of this research is the view of multi-destination trips as networks. What are 

networks actually? Mitchell (as cited in Scott et al, 2008, p.2) defines a network as “a specific 

type of relation (ties) linking defined sets of persons, object or events, and the sets of 

persons, objects or events on which a network is defined are called actors or nodes.” So , a 

network consists of multiple actors and the ties represent the relationships between them. 

Scott et al. (2008) argue that the relationships can be seen as a dynamic, on-going, socially 

constructed and often negotiated process involving multiple actors. Furthermore, Timur and 

Getz (as cited in Baggio, Scott & Cooper, 2011, p.447) describe that the involved multiple 

actors “can be directly or indirectly linked, joined by multiple relationships, or be separate.” 

Also the networks can be formally structured or can exist simply as informal agreements or 

arrangements between actors, based on a single or multi-purpose social relation (Scott et al, 

2008). However, Murdoch (as cited in van der Duim, Ren & Jóhannesson, 2012) describes 

that “networks require a ‘performance’ on the part of all enrolled elements.” If there is no 

performance, then there is no network effect, entities are no longer actors and no longer 

enrolled in the network.  

 

Fortunato (as cited in Baggio, 2011, p.184) argues that one of the elements of network 

theory is “the presence of non-homogeneous groupings inside the network.” Van der Duim 

et al. (2012) add that not only people but also objects, materiality and technology could be 

dominant actors in networks. For example, a mode of transport between St. Eustatius and a 

surrounding island has as much ability to act as humans do. Objects may also “structure, 

define and configure interaction.” (van der Duim, as cited in van der Duim et al, 2012, p. 18). 

This makes clear that networks not only include human actors but also objects, materiality 

and technologies that all claim equal status as actors (van der Duim et al, 2012).  
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Network theory can be applied to tourism destinations. The tourist product is seen as a 

result of a network where multiple actors constitute an experience of value to tourists 

(Smith, as cited in Ramayah, Lee & In, 2011). These networks concern tourism stakeholders 

who “contribute resources to develop a tourism product whose total benefit to potential 

clients is greater than the sum that all members could offer independently.” (Palmer & Bejou, 

as cited in Ramayah et al, 2011, p.414). In this context, tourism stakeholders from different 

Caribbean islands should share individual resources in order to create and offer a multi-

destination tourism product.  

 

A network of tourism destinations (NTD) is formed when tourism destinations stimulate and 

respond to other destinations (Baggio & Cooper, 2010). According to Hong, Ma and Huan 

(2014, p.1) a NTD is as “a geographical system connecting nodes (destinations) with links 

(routes between destinations).”  As Sheller and Urry (2005, p.209) have already emphasised, 

all places are tied into thin networks of connections with a result that nowhere can be an 

island. This also applies to the island St. Eustatius. Networks including St. Eustatius and 

surrounding islands exist and the main task is to discover how the networks between these 

islands function as a whole with the aim to stimulate multi-destination trips. To answer this 

question, the roles of actors should be understood. Van der Duim et al. (2012, p.16) 

describe that the role of actors in the network is not only based on “certain ontological 

status (such as being human), strength, mobility or intentionality but rather on the capacity 

of linking, associating and ordering within the network.” (van der Duim et al, 2012, p. 16). 

Castells (2011) focuses on the actors’ capacity of linking, associating and ordering within the 

network by means of notions of power in the network society. Castells (2011) distinguish 

four types of power: 

 Networking power. This is the capacity to determine who and what will be part of the 

network.  

 Network power. Consists of the capacity of the network itself to standardize and regulate 

its actors.  

 Networked power. Is the capacity of some actors, due to their position in the network, to 

influence the behaviour of other actors. This type of power refers to power of some  

social actors over others in the network.  

 Network-making power. The capacity to produce networks. The network-making power 

focus on the actors who ground their dominant positions on the ability to make and 

break linkages. 

3.4 Mobilities theory  

From the mobilities perspective, tourism is brought into being through (dis)ordering of 

different mobilities (van der Duim et al, 2012). Hannam, Sheller and Urry (as cited in 

Hannam, Butler & Paris, 2013, p. 172) argue that “the concept of mobilities is concerned with 
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mapping and understanding both the large-scale movements of people, objects, capital, and 

information across the world, as well as the more local processes of daily transportation, 

movement through public space, and the travel of material things within everyday life 

simultaneously.” Hannam et al. (2013) add that mobilities consist of the increasingly rapid 

speed of flows of people, material things, the use of a range of technologies and also of 

intangible thoughts and fantasies. New technologies of both transport and communication 

have contributed to these ‘new’ diverse forms of movements. These technologies 

dramatically compress or shrink time-space (Urry, 2010). Moreover, Urry (2010) argue that 

these technologies carry people, information, money, images and risks, and flow within and 

across national societies in brief moments of time (Urry, 2010).  

 

As mentioned in chapter two, the colonial period of St. Eustatius was generated out of flows 

of people, ships, foodstuffs and venture capital. St. Eustatius experienced a flourishing time. 

In contradiction, the modern St. Eustatius experiences a disordering of mobilities. Although 

in the past St. Eustatius was the only link in the Caribbean between Europe and the American 

Colonies (STDF, 2012), nowadays St. Eustatius is hard to reach. This research will focus on 

the large-scale movements of people, money, images and information between Caribbean 

islands. In this context, these large-scale movements are called flows and can be defined as 

the dominating factors that interconnect the actors. The description of each flow that is 

relevant for this research is explained as followed: 

 People: “Tourism implies a movement of people in time and space, from their place of 

usual residence to a destination (or destinations)” (Parroco et al, 2012, p.3). 

Understanding tourists’ and local residents’ movements is considered as the core 

element within destination positioning, as they have implications for, for instance, 

infrastructure and transport construction, product development and destination planning 

(Lew & McKercher, as cited in Zhang, Zhang, Chen, Liu & Lu, 2012). Therefore 

investigating the movements of tourists and local residents on St. Eustatius, Saba and St. 

Maarten may shed a light on how flows of people between the islands exist. Moreover, it 

gives insight into the (im)mobilities experienced by tourists and local residents.  

 Money: The financial policies, investments and cash flows define the developments in the 

networks. Money may give possibilities for tourism development. By discovering the 

current money flows between actors one can find the opportunities and constraints to 

stimulate multi-destination trips from a financial perspective. 

 Images: The flow of images links to how human actors perceive other actors. Interesting 

to detect is the flow of images between actors and whether these exert influence on 

actors’ willingness to tap into a network.  

 Information: Lemmetyinen and Go (as cited in Ramayah et al, 2011, p. 414) argue that 

“networking is crucial in mobilizing information and resources as well as co-operation 

among tourism businesses.” The flow of information give the proper directions in 
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collaborations (Ramayah et al, 2011). Information is all about communicating (verbal 

andnon-verbal) through different channels. Important to understand is how and what 

information is exchanged by actors through tourism networks. 

Discovering the mobilities of above-mentioned flows is important. However, it is also crucial 

to discover the immobilities. Graham and Marvin (as cited in Sheller & Urry, 2005, p. 210) 

describe that the new mobilities paradigm accounts “not only the quickening of liquidity 

within some realms but also the implication of concomitant patterns of concentration that 

creates zones of connectivity, centrality, and empowerment in some cases, and of 

disconnection, social exclusion, and inaudibility in other cases.”  In other words, Graham and 

Marvin argue that mobility is a resource to which not everyone has an equal relationship to. 

Skeggs and Morley (as cited in Sheller & Urry, 2005, p. 211) compute that “mobility and 

control over mobility both reflect and reinforce power.” Therefore it is important to gain 

knowledge about mobilities and immobilities and determine the responsible actors (the ones 

who have the power) that are related to the networks. 

3.5 Network theory linked to mobilities theory in the research context 

In sum, networks consist of actors and the flows represent the relationships between them. 

In this research the flows of networks can be linked to mobilities theory. The flows are 

defined as the dominating factors that interconnect the actors. The movement of people, 

money, images and information will be considered in this context as flows, which represent 

the relationships between the actors. Not only human actors such as policymakers and 

accommodation owners, but also non-human actors (e.g. modes of transport) are 

considered actors in this research.  

 

This research will examine which networks are visible between St. Eustatius, Saba, St. 

Maarten and surrounding Caribbean islands. Secondly, network analysis will be used to 

investigate the structure of the networks in order to gain knowledge about how actors and 

networks operate. The flows among actors in the network will be traced with the aim of 

understanding the relations and interactions between actors. The position of each actor in a 

network and the patterns between actors will be investigated. By using network theory this 

research tries to discover how certain structures are creates (or not created), how they are 

made possible, thanks to what, to whom and finally what the effects are of these workings.  

 

Furthermore, this research will focus on the current networks and on the tourism networks 

and flows that can stimulate multi-destination trips. Finally, knowledge about the current 

and the preferred situation should lead to information about how networks can or cannot be 

formed in the interaction of flows among different actors in networks. This information 

should give insight into the opportunities and constraints for multi-destination trips of 

which St. Eustatius is part of. 
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4 Methodology 

 

In this chapter the research methods will be discussed. The research took place on the 

islands St. Eustatius, St. Maarten and Saba. The choice for conducting research on St. 

Maarten and Saba besides St. Eustatius is made for two reasons. Firstly, the geographical 

location of the islands makes them interesting to include in a multi-destination trip. St. 

Maarten and Saba are neighbours of St. Eustatius. Secondly, research on St. Maarten was 

conducted as St. Eustatius is mainly accessible via St. Maarten.  

 

The research was completed during a nine-week period from the 13th of September till the 

13th of November of the year 2015. The researcher conducted research on St. Eustatius 

during a period of six weeks, five days on Saba and two weeks on St. Maarten. The longest 

duration of field research took place on St. Eustatius in order to gain sufficient insight into 

the situation of the island from a tourism perspective. Saba’s tourism industry is smaller in 

comparison to the one of St. Maarten. Therefore, this time span of fieldwork on both islands 

formed a logical choice. The research results per island were derived by means of a mixed 

methods approach, consisting of quantitative and qualitative research.  

4.1 Quantitative research 

The purpose of quantitative research was to gain insight into the travel behaviour and 

preferences of tourists and local residents per island, St. Eustatius, Saba and St. Maarten. 

Data were acquired via questionnaires. For tourists the questions were focused on the travel 

behaviour of their current trip in the Caribbean, their willingness to visit other surrounding 

islands and the reasons why they would not include the preferred islands in their current 

trip. Also demographic data were collected, such as the nationality, age and gender.  

 

Local residents were asked about their travel behaviour in the Caribbean in the last five 

years, their willingness to visit other surrounding islands (more), and their reasons of not 

visiting the preferred island(s) (more). Regarding to demographic data, the age and gender 

of local residents were gathered. The questionnaires portray the questions that were asked 

to tourists and local residents. The questionnaire intended for tourists can be found in 

appendix I and the one intended for local residents in appendix II.  

4.1.1 Data collection 

Data regarding tourists and local residents were both gathered through the quantitative 

research method ‘survey’. According to O’Leary (2004, p. 152) the definition of survey is as 

follows: “information gathered by asking a range of individuals the same questions related to 

their characteristics, attributes, how they live, or their opinions.” Verhoeven (2011) adds to 

this that a survey is a method in order to measure opinions, attitudes and knowledge of big 

groups of persons. In this research, the aim was to collect opinions and information about 
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travel behaviour and preferences of big groups of tourists and local residents regarding to 

the islands St. Eustatius, Saba and St. Maarten. Therefore, the survey instrument 

‘questionnaire’ was considered as suitable. Another reason to select a questionnaire as 

research  instrument, is because most tourists do not want to spend their precious holiday 

time for other purposes.  

 

In total, 198 questionnaires were distributed among tourists and local residents of the three 

islands. Table 4.1 displays an overview of the number of tourists and local residents 

surveyed per island.  

 

Table 4.1 Number of tourists and local residents surveyed on St. Eustatius, Saba and St. Maarten 

 St. Eustatius Saba St. Maarten Total 

Tourists 41 14 40 95 

Local residents 40 23 40 103 

 

Table 4.1 portrays that quantitative research dealt with six populations: tourists on St. 

Eustatius, Saba and St. Maarten and local residents on these three islands.  

 

Regarding to sampling, each population element had an equal chance of being included in 

the data sample. Therefore, the probability-based sampling strategy that is used is the 

‘simple random sampling’. Brotherton (2008) describes the simple random sampling as a 

relatively straightforward procedure, whereby the selection of a respondent is made on a 

random basis. Especially regarding to St. Eustatius and Saba this was a suitable sampling 

strategy, as hardly tourists visited these islands during field research. When a tourist was 

spotted, the researcher asked the person’ willingness to fill in the questionnaire. Tourists on 

St. Eustatius were especially approached on the airport and in Lower Town, the places were 

touristic amenities (e.g. hotels and dive shops) are situated. Questionnaires among tourists 

on Saba were mainly distributed in the touristic village Windwardside. The researcher 

approached tourists in touristic characterised spots (e.g. hotels and museum).  

 

The selection of respondents on St. Maarten was as well made on a random basis. In contrast 

to St. Eustatius and Saba, the researcher was able to approach many tourists on St. Maarten. 

Especially in Phillipsburg, the capital of St. Maarten, there where many tourists are present. 

Phillipsburg possesses a harbour that welcomes cruise tourists almost every day. The 

questionnaires conducted in Phillipsburg are therefore mainly with cruise tourists. In order 

to gain diverse data, questionnaires were conducted as well on the French side of the island 

(Marigot) and on several beaches (e.g. Maho Beach, Mullet Bay and Simpson Bay).  
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The simple random strategy was also applied to the recruitment of local residents. Local 

residents from St. Eustatius, Saba and St. Maarten were mostly approached in shops, 

companies and restaurants.  

 

Once tourists and local residents were recruited, every respondent was asked to give 

answers on the same set of questions in a predetermined order. The questionnaires were 

anonymous, so the anonymity of the respondents was ensured. Furthermore, the 

questionnaires were administered face-to-face. O’Leary (2004, p.154) indicates that this way 

of conducting questionnaires allows the researcher “the opportunity to establish rapport, 

build trust, motivate respondents, clarify questions, read non-verbal cues, and probe 

appropriately.” It became clear that administering questionnaires face-to-face was a suitable 

method, as it was often necessary to motivate people for filling in the questionnaire. The 

questionnaire seemed too long for some people. Although once respondent finished the 

questionnaire, they often indicated that it appeared not as long as they expected.  

4.1.2 Analysing quantitative data 

When all data were obtained, the next step was to analyse and interpret the data. Both 

questionnaires are not overly structured and have open-ended questions. The 

questionnaires consisted of open and closed questions. O’Leary (2004, p.159) describes that 

closed questions “force respondents to choose from a range of predetermined responses 

and are generally easy to code and statistically analyse.” On the other hand, open-ended 

questions are “those where the specific form of the response is not dictated by particular 

response options that are provided with the question” (Brotherton, 2008, p.133). The 

questionnaires mainly consisted of questions of which respondents had to construct answers 

using their own words. Both types of questions (open and closed) were converted into a 

variable and analysed with SPSS Statistics, a software package used for statistical analysis. By 

means of SPSS Statistics univariate and bivariate analyses were made. These types of 

analyses made the main results of the questionnaires visible. According to Saxion (2014) 

univariate analyses are analyses made from one variable. For example an analysis of the 

variable ‘nationality’ that shows the division of nationalities in numbers and percentages of 

all respondents. These univariate analyses were performed using the option frequency 

statistics and descriptive statistics in SPSS. Bivariate analyses are analyses of two variables 

(Saxion, 2014). For instance, the place (St. Eustatius, Saba or St. Maarten) where tourists 

were recruited was associated with the islands, which are part of their current trip. 

Crosstabulations in SPSS were made to examine the relationship between two variables.  

4.2 Qualitative research 

One of the research’ purposes was to detect the presence of tourism collaborations 

(networks), the constraints for tourism networks, and the opportunities for tourism networks 

that can stimulate multi-destination trips of which St. Eustatius is part of. Qualitative 
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research was chosen in order to gain insight into these topics. Hennink, Hutter and Bailey 

(2011, p.10) describe “qualitative research is useful for exploring new topics or 

understanding complex issues; for explaining people’s beliefs and behaviour; and for 

identifying the social or cultural norms of a culture of society.” Interviews were performed 

with several tourism stakeholders from St. Eustatius, Saba and St. Maarten. The stakeholders 

who were interviewed come in various types: transport organisations, tourism bureaus, dive 

shops, accommodations, travel agencies and the government. In total, 35 interviews were 

conducted.  

4.2.1 Data collection 

As mentioned, the approach interviewing was used in order to collect data from various 

tourism stakeholders. In this case interviewing is a desirable method of data collection as it 

was necessary to gain in-depth data.  

 

Brotherton (2008, p.152) describes that interviewing is a suitable method of “where the 

purpose is not simply to obtain data relating to questions concerned with what, where, when 

or how frequently but also explanations of the why and how of the issue.” But what is 

actually meant with interviewing? O’Leary (2004, p. 162) describes interviewing with the 

following definition: “A method of data collection that involves researchers asking 

respondents basically open-ended questions.” A few open-ended questions were 

highlighted in an interview guide. Therefore, the interview is characterised as semi-

structured. Semi-structured interviews are neither fully fixed nor fully free (O’Leary, 2004). 

The interview guide is displayed in appendix III and provided a suitable method for the 

researcher to give structure to the interview and more important it provided certainty of that 

topics and predefined questions were not forgotten to discuss. 

 

The respondents were interviewed on a face-to-face basis. The questions were asked in an 

open, empathic way. Furthermore, the researcher tried to motivate the interviewee to tell 

their story by mainly probing. In order to gain more detailed information about tourism 

networks probing was necessary. When a respondent started talking about a collaboration, 

the researcher had to probe with questions such as: ‘With which islands/organisations do 

you work together?’, ‘How do you work together?’ and ‘Why do you work together with these 

particular islands/organisations?’  

 

The interviews were audio recorded, with consent of the respondent. A big advantage of 

audio recording was that it gave the researcher the opportunity to preserve raw data for 

review at a later date. In total, 30 interviews were audio recorded.  

 

The stakeholders who were interviewed on St. Eustatius, Saba and St. Maarten have all ties 

with the tourism industry. Especially tourism stakeholders belonging to the government, 
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dive shops, accommodations, tourism bureaus, travel agencies and transport organisations 

were interviewed. The directors of the tourism offices on St. Eustatius and Saba provided the 

researcher with a list of contact information of tourism stakeholders who were interesting to 

interview. In this manner, the researcher could recruit easily stakeholders for an interview on 

St. Eustatius and Saba. Moreover, during interviews, respondents were asked if they could 

recommend people who would be interesting to interview in order to gain a more complete 

picture of the research phenomenon. The researcher recruited primarily with this strategy 

respondents for an interview on the three islands. Also the conference ‘The Economic Value 

of Tourism’ held in September 2015 on St. Eustatius provided a nice option to interview 

professionals involved in the tourism industry of the Caribbean. During data gathering, the 

research aimed at data saturation. When interviews did not longer yield new knowledge the 

process of data gathering was ended.  

4.2.2 Analysing qualitative data 

When all data were gathered and translated into interview transcripts, the next step was the 

process of ordering, reducing and summarising the data. The data were interpreted through 

coding that exists of labels of themes. Brotherton (2008, p.211) describes that “coding is in 

general a matter of attaching operational and/or conceptual identities to the data in order 

for these to be organised and categorised, then to be broken down and reassembled in a 

more meaningful form.” The interview transcripts were read carefully and analysed by means 

of the codes displayed in figure 4.1. Phrases and words in interview transcripts were linked 

to the associated code. Furthermore, once data were converted into codes, the next step was 

to analyse and examine if any emergent structure could be identified within a particular 

theme.  

 

 

 

   Figure 4.1 The topics (codes) discussed during interviews 
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The contribution of all tourism stakeholders to the research was processed anonymously. 

The interview transcripts were ranked by the island where they were interviewed. 

Subsequently, a letter was assigned (e.g. St. Eustatius A). In this manner, a quote of a 

respondent was reported in this thesis. 

4.3 Limitations 

The research came across several unexpected limitations. Firstly, pertaining to quantitative 

research, relatively few data were gathered. Considering the population of tourists and local 

residents per island, one may conclude that 40 questionnaires per population is low. 

However, the choice for this number was made due to time constraints. Moreover, it 

appeared that St. Eustatius and Saba receive relatively few tourists in September and October 

(the months during which field research was performed). These months are part of low 

season, which explains the low number of tourist on St. Eustatius and Saba. It is difficult to 

generalise the conclusions of the research to the whole population due to the small number 

of questionnaires used. Therefore, it can be concluded that the sample sizes decrease the 

reliability of the research. Especially, the sample sizes of tourists (14 respondents) and local 

residents (24 respondents) regarding Saba raise questions about the reliability of the 

research. Moreover, the sample of tourists consists of various types of tourists, such as 

island hoppers, business tourists, cruise tourists and timeshare tourists. Due to the scarcity 

of statistics regarding every type of tourists, caution is urged when interpreting these data 

to making broad generalisations regarding each type of tourist on St. Eustatius, St. Maarten 

and Saba.  

 

Another limitation relates to certain questions in questionnaires. Regarding the question 

‘What is/are the main reason(s) that you have not yet visited the mentioned islands’, 

respondents had to fill the answer possibility of ‘too expensive’. When respondents filled in 

this answer option, they had the possibility to indicate what they consider as a reasonable 

price for travelling to another island. However, this question can be regarded as tricky as 

other factors play a role (e.g. the distance between islands). The formulation of this question 

explains the high non-response of this question. Once the researcher became aware of this 

problem, respondents were asked what they consider as a reasonable price for travelling to 

one of their preferred island. In this way, an indication of a respondent’ willingness to pay 

for travelling in relation to distance was gained. Another question that turned out to be 

somewhat problematic was: ‘What is/are the reason(s) that you participate in an island 

hopping trip instead of a single destination trip?’ It was found that it is hard to make a 

precise division of island hoppers and non-island hoppers, as it became clear that some 

respondents did not understand the question well. It turned out that some respondents filled 

in multiple answers, which were related to an island hopper as well to a non-island hopper.  
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Also it is important to mention that individuals possibly filled in a certain answer multiple 

times. For instance, a particular travel purpose is mentioned by one individual more often, as 

each respondent had the chance to fill in a travel purpose per preferred island. In order to 

get an idea about the profile of a tourist on St. Eustatius, all travel destinations of an 

individual are aggregated. Therefore, it is possible that one respondent filled in a particular 

travel purpose more often than another individual. Thus, results should be interpreted 

carefully, as they may present a distorted picture.  

 

Furthermore, the qualitative research dealt with limitations. Drawing conclusions within the 

group of respondents belonging to the government was difficult. Unfortunately, the 

researcher did not accomplish to recruit a respondent who has ties with the tourism 

department of St. Maarten’ government. Lastly, important to mention is that the researcher’ 

voice is indelibly inscribed within the qualitative research process (Roulston, 2001). The 

researcher played a key role in the generation and interpretation of data derived from the 

interviews. This one-way of looking at generating and interpreting data means that it is 

possible that another researcher who conducts the same research using the same methods 

could generate and interpret the data in a different way. It is important to be aware that 

different researchers could highlight slightly different research results. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



34 

 

5 Quantitative results 

 

This chapter concentrates on the results of the questionnaires, which were conducted on St. 

Eustatius, Saba and St. Maarten. The chapter starts with the results of the distributed 

questionnaires among tourists. Subsequently, this chapter presents the results of the 

questionnaires, which were distributed among local residents from St. Eustatius, Saba and St. 

Maarten. Per island the results of the questionnaires will be discussed. 

 

5.1 Tourists 

In total 95 tourists participated in the research, 41 tourists were approached on St. 

Eustatius, 14 on Saba and 40 on St. Maarten. Out of those 95 tourists, 47% were male and 

53% female. The average age of respondents per island is: St. Eustatius 53 years, Saba 40 

years and St. Maarten 57 years.  

 

The respondents on St. Eustatius especially consist of Dutch (68%) and American (12%) 

nationalities. Also respondents approached on Saba mainly were Dutch (43%) and American 

(29%). On the other hand, Americans (30%) and Canadians (25%) are in the majority in the 

sample regarding to St. Maarten. In this sample, the distribution of nationalities for St. 

Eustatius and Saba is comparable with the numbers provided by CBS, as they argue that the 

majority of tourists on St. Eustatius and Saba were Dutch and American in 2013 (CBS, 2014). 

Numbers of the distribution of nationalities of passengers to St. Maarten are only available 

per region. The Department of Economic Affairs, Transportation and Telecommunication 

(ETT) of St. Maarten (2014) researched the passenger arrivals to St. Maarten and conclude 

that the North American region (United States and Canada) is St. Maarten’s leading 

contributing region. However, a reliable comparison is not possible, as no numbers are 

available about the profile of the passenger who visits St. Maarten.  

5.1.1 Tourists on St. Eustatius 

This section presents the results of the questionnaires, which were distributed among 

tourists on St. Eustatius. In total 41 questionnaires were conducted. 

 

Islands visited during the trip 

Apart from St. Eustatius, 85% of the tourists visited a second island, 51% a third island and 

24% a fourth island. Thus, at least half of the respondents participated in a multi-destination 

trip, assuming that respondents only make one transit. These results are in accordance with 

the results of the research conducted by van de Kerkhof et al. (2014). They concluded that 

almost half of the respondents on St. Eustatius participated in multi-destination trips. 

Moreover, these researchers investigated the top three visited islands next to St. Eustatius. 

This top three consists of the islands; St. Barths, St. Kitts and Saba. The researchers have not 

included St. Maarten in the top three, as there is no information available about the travel 
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purposes of tourists visiting St. Maarten. So, it is not clear if tourists visited St. Maarten with 

a tourism or transit purpose.  

 

Also in this research respondents were asked which islands they visit beside St. Eustatius. 

Figure 5.1 portrays the islands, which are visited next to St. Eustatius. Almost three out of 

four tourists visited next to St. Eustatius the island St. Maarten. It was found that the 

majority of the tourists visited St. Maarten with a tourism motive (37%). Furthermore, 33% 

visited St. Maarten with a business purpose and 30% with a transit purpose. Other popular 

islands among tourists on St. Eustatius are Saba (32%), Curacao (27%) and Anguilla (17%). 

Considering the distance, the amount of tourists who visit beside St. Eustatius the island 

Curacao is striking. Almost half of the tourists (45%) visited Curacao with a business motive, 

36% with a transit purpose and only 18% with a tourism purpose. Respondents who visit 

Curacao with the purpose ‘transit’ have all the Dutch nationality. Tourists who travel from St. 

Eustatius to the Netherlands are forced to make a transit on St. Maarten and afterwards a 

transit on Curacao or in Paris in order to reach Amsterdam, the Netherlands. 

 

 

 

Figure 5.1 Islands visited by tourists on St. Eustatius 

Base: All tourists on St. Eustatius, N=41 

 

When comparing the results of this sample with the results of van de Kerkhof et al. (2014), 

one may come to the conclusion that the results of both researches do not fully match. Only 

Saba is visible in the top three of both researches.  
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Travel purposes 

Figure 5.2 displays the travel purposes of tourists on St. Eustatius. It appears that tourists on 

St. Eustatius mainly travel with a business purpose (47 times). Also van de Kerkhof et al. 

(2014) investigated that relatively many tourists visit St. Eustatius with a business purpose. 

One of their research results was that 35% of tourists visit St. Eustatius with a combination of 

leisure with business/visiting friends or family.  

 

During field research on St. Eustatius, the researcher often came across business tourists. 

Business tourists often indicated that they are working for the Dutch government. As part of 

their job, they need to visit, apart from St. Eustatius, other special municipalities of the 

Netherlands (Saba and Bonaire). Furthermore, the researcher often approached business 

tourists who are working temporarily on NuStar’ ships. NuStar is an oil company located on 

St. Eustatius, and is considered as a major contributor to the economy of St. Eustatius (STDF, 

2012). 

 

Furthermore, tourists on St. Eustatius often travel in order to celebrate their holiday and/or 

for sightseeing (28 times). In addition, figure 5.2 indicates that tourists on St. Eustatius also 

visited islands with the purposes walking (17 times), diving/snorkelling (15 times) and for a 

friends/family visit (13 times). The number of responses concerning diving can be regarded 

as low, as St. Eustatius National Parks Foundation (STENAPA) (2010) and van de Kerkhof et 

al. (2014) found that 60% of tourists visit St. Eustatius for diving.  

 

 

Figure 5.2 Purposes for visiting islands of tourists on St. Eustatius 

Base: All answers of tourists on St. Eustatius, N=41  
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Mode of transport 

Tourists on St. Eustatius especially travel by airplane to surrounding islands. The mode of 

transport ‘airplane’ was mentioned 100 times. On the other hand, respondents indicated the 

mode of transport ‘boat’ only 11 times. As mentioned in chapter 2, the accessibility of St. 

Eustatius almost fully depends on connections via air.  

 

Multi-destination trips versus single destination trips 

Subsequently, tourists were asked the question: ‘What is/are the reason(s) that you 

participate in an island hopping trip instead of a single destination trip?’ Nearly 27% of the 

respondents (N=11) indicated that they did not participate in a multi-destination trip. Also 

27% of the respondents (N=11) noted that they visited another destination with a transit 

motive. 

 

Respondents who participated in a multi-destination trip indicated their decision for a multi-

destination trip was mainly made because they like to engage in a variety of activities 

throughout the trip (32%, N=13). 24% of the respondents (N=10) have mentioned other 

reasons. The most common reasons were related to business activities (5 out of 10). For 

instance one of the respondents indicated the reason: ‘Business, I do need to visit all Dutch 

Caribbean islands’.  

 

Willingness to visit other islands  

Figure 5.3 shows the willingness of tourists on St. Eustatius to visit other islands. The 

majority of tourists (61%) did not have the preference to visit other islands during their trip. 

On the other hand, 39% of the respondents (N=16) indicated that they would have liked to 

visit other islands. More than half of these tourists would have liked to visit St. Kitts during 

their trip. Next to St. Kitts, also Saba seems a popular island (31%).  

 

 

Figure 5.3 Willingness to visit other islands 

Base: All tourists on St. Eustatius, N=41  
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These 16 tourists indicated what would have been the purpose(s) of visiting each preferred 

island. The respondents would have liked to visit the preferred islands just for celebrating a 

holiday and/or for sightseeing (12 times). Other travel purposes which where mentioned 

were: ‘exploring culture’ (6 times), ‘exploring nature’ (5 times) and ‘walking’ (5 times). 

Afterwards, these 16 tourists described how they would have liked to travel to each 

preferred island. It appears that these tourists travel most preferable by airplane (11 times). 

However, also modes of transport via water were often mentioned; boat (9 times) and ferry 

(5 times). Thus, it seems that tourists on St. Eustatius do not have a particular preference for 

travelling to an island via air or via water. Both ways of travelling seem acceptable.  

 

Finally, these 16 tourists inquired why they have not included the islands that they would 

have liked to visit in their trip. Half of the respondents (50%, N=8) mentioned that the reason 

‘lack of time’. In addition, 37,5% of the respondents stated that it is ‘too expensive’ to travel 

to the preferred island(s). These six respondents had the possibility to indicate a reasonable 

price for travelling to another island. As mentioned in chapter 4 ‘Methodology’, this question 

is misleading, as the distance between islands plays a role regarding to prices for 

transportation. The prices that are considered as reasonable are: ‘$325, $<50, $50 and 

$40-50. The respondent who indicated the price $325 referred probably to transportation 

prices regarding to three islands (Saba, St. Barths and Guadeloupe). These islands were 

indicated as preferred islands.  

5.1.2 Tourists on Saba 

This section discusses the results of the questionnaires, which were conducted with 14 

tourists on Saba.  

 

Islands visited during the trip 

Beside Saba, 86% of the tourists visited a second island during their trip, 64% visited a third 

island, 43% a fourth island and finally 36% of the tourists visited five islands during their trip. 

It is likely that 64% of the tourists on Saba participated in a multi-destination trip, assuming 

that respondents make only one transit.  

 

Van de Kerkhof et al. (2014) conducted questionnaires among tourists on Saba. In 

accordance with tourists on St. Eustatius, almost half of the respondents on Saba 

participated in multi-destination trips. The top three of islands visited by respondents on 

Saba are: Anguilla, St. Barths and St. Eustatius (van de Kerkhof et al, 2014). Again, van de 

Kerkhof et al. (2014) have not included St. Maarten in this top three, as there is no 

information available about the purposes of tourists for a visit to St. Maarten.  

 

Figure 5.4 portrays the islands, which are visited beside Saba in this research. Almost all 

respondents visited St. Maarten next to Saba (93%). These tourists especially visited St. 
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Maarten  for a transit (6 times). The top three of islands visited beside Saba are in this 

sample: Curacao (50%), Anguilla (21%) and a shared third place for St. Barths (14%) and 

Trinidad and Tobago (14%). A comparison with the research results of van de Kerkhof et al. 

(2014) indicates that the islands Anguilla and St. Barths in both top three correspond. 

However, St. Eustatius is not included in the top three of this sample. In this sample, the 

island Curacao stands out. Half of the tourists visited Curacao next to Saba. These 

respondents visited Curacao with the travel purposes ‘transit’ (N=4) and ‘business’ (N=3). 

Tourists who indicated the travel purpose ‘transit’ have the Dutch nationality. Again, beside 

tourists on St. Eustatius, also tourists on Saba are forced to make first a transit on St. 

Maarten and subsequently a transit on Curacao or in Paris in order to reach their home 

destination, the Netherlands.                                                                          

  

 

Figure 5.4 Islands visited by tourists on Saba 

Base: All tourists on Saba, N=14 

 

Travel purposes 

Tourists on Saba mainly travel in order to explore culture (14 times), for a transit (13 times), 

just to celebrate a holiday (11 times) and to explore the nature of an island(s) (10 times). In 

comparison to tourists on St. Eustatius, also tourists on Saba travel with specific purposes 

regarding culture and nature.  

 

Mode of transport 

Tourists on Saba travelled most times by airplane to the islands (37 times). Seven 

respondents travelled by boat and two by ferry. In comparison to the results of tourists on 
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St. Eustatius, the difference between tourists who travel via air and the ones who travel via 

water is marginal. One possible explanation is Saba’ accessibility via ferry from St. Maarten. 

 

Multi-destination trips versus single destination trips 

Half of the respondents (N=7) indicated that they participated in a multi-destination trip, as 

they like to engage in a variety of activities throughout any given trip. Also three 

respondents (24%) participated in a multi-destination trip due to the fact that multi-

destination trips decrease the probability of experiencing a completely dissatisfactory trip. 

Finally, 24% of the respondents indicated other reasons. These reasons are; 

 

 

 

 

 

 

 

 

 

Preferred islands to visit  

Figure 5.5 shows that the majority of respondents (57%) indicated that they would have liked 

to visit other islands during their trip. In total, 63% of these tourists would have liked to 

include St. Kitts in their trip. Other popular islands are: St. Barths (38%), St. Eustatius (25%) 

and Guadeloupe (25%). 

 

Figure 5.5 Willingness to visit other islands 

Base: All tourists on Saba, N=14  

 

Subsequently, tourists on Saba were asked what would have been the purpose(s) of visiting 

each preferred island(s). Tourists on Saba would have been visiting each preferred island 

mainly for celebrating a holiday or sightseeing (12 times). Also ‘exploring culture’ (4 times) 

is quite often mentioned. In comparison to tourists on St. Eustatius, it becomes clear that 

“To compare the 

islands as part of my 
research, my job.” 

“We live on an island plus 

we love to experience 
other islands.”  

“We prefer less crowded 

places and a variety of 
cultural experiences.” 
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tourists on Saba and St. Eustatius both did not mentioned really specific travel purposes. 

These tourists especially would have been visiting islands just for ‘celebrating holiday’ and 

‘sightseeing’. Furthermore, it appears that tourists on Saba have a slight preference for 

travelling to an island via water, since travelling by boat is mentioned most often as 

preferred mode of transport (9 times). In addition, travelling by airplane was mentioned five 

times and ferry two times.  

 

The reasons of not including the preferred islands in current trip 

The majority (75%) of tourists on Saba described that the reason of not including the 

preferred island(s) in their current trip is due to ‘lack of time’. Furthermore, tourists on Saba 

have not included the preferred islands in their trip because they experience a lack of marine 

connectivity (38%). 

5.1.3 Tourists on St. Maarten 

Finally, the results of the questionnaires distributed among tourists on St. Maarten will be 

discussed in this section. In total 40 tourists were approached on St. Maarten.  

 

Islands visited during the trip 

In total 53% of tourists on St. Maarten visited a second island during their trip, 40% visited a 

third island, 33% a fourth island and 23% of the tourists visited a fifth island. Likely is that at 

least 53% of the respondents participated in a multi-destination trip, assuming that 

respondents did not make a transit. St. Maarten is a hub destination.  

 

Figure 5.6 displays the islands, which tourists visited next to St. Maarten. As mentioned, St. 

Maarten is known for cruise tourism. Therefore, figure 5.6 displays primarily islands that 

were visited by cruise tourists (e.g. St. Thomas, Cayman islands, St. Juan and Puerto Rico). In 

total, 35% of the tourists on St. Maarten were cruise tourists (N=14). Surprisingly, the 

remaining tourists (65%) generally did not visit other islands, although day trips are offered 

from St. Maarten to surrounding islands, Anguilla, St. Barths, Saba, Tintamarre and Prickly 

Pear.                               
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Figure 5.6 Islands visited by tourists on St. Maarten 

Base: All tourists on St. Maarten, N=40 

 

Travel purposes 

Generally, tourists on St. Maarten do not travel with specific travel purposes. These tourists 

primarily travel just to celebrate their holiday and/or for sightseeing (67 times). Specific 

travel purposes that were mentioned were ‘shopping’ (18 times) and ‘enjoying beaches’ (16 

times). In comparison to the results of tourists on St. Eustatius and Saba, it becomes clear 

that tourists on St. Maarten can be regarded as slightly different. Tourists on St. Eustatius 

and Saba mainly travel with the purposes related to nature and culture, while tourists in St. 

Maarten predominantly go for shopping and enjoying beaches. 

 

During fieldwork on St. Maarten it became clear that many Americans and Canadians visit St. 

Maarten. Among these tourists the concept of timeshare seems popular. Timeshare tourists 

are tourists who have booked a particular week in a year and  come every year that particular 

week to the same hotel on St. Maarten (Mr Boetekees, personal communication, September 

23, 2015).  

 

Mode of transport 

Tourists on St. Maarten especially travelled with a ‘cruise’ between the islands (63 times). 

Therefore, these tourists visit multiple islands. Furthermore, 29 times respondents indicated 

that they travelled to an island with the mode of transport ‘airplane’. The small amount of 

answers related to the modes of transport via water is surprising (‘boat’ 3 times and ‘ferry’ 6 
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times). Again, these results indicate that neighbouring islands as Anguilla, St. Barths and 

Saba are seldom visited, although marine connections are available from St. Maarten. 

 

Multi-destination trips versus single destination trips 

The majority of tourists on St. Maarten (48%) did not participate in a multi-destination trip. 

On the other hand, of the tourists who indicated that they participated in a multi-destination 

trip, 35% of them participated in a multi-destination trip because they like to engage in a 

variety of activities.  

 

Preferred islands to visit  

The majority (65%, N=26) did not prefer to visit other islands during their trip. On the other 

hand, 35% of the tourists (N=14) would have liked to visit other islands during their trip.  

 

Figure 5.7 Willingness to visit other islands 

Base: All tourists on St. Maarten, N=40 

 

These 14 respondents primarily would have liked to visit St. Barths (29%), Saba (29%) and St. 

Kitts (21%). Comparing these results with the ones of tourists on St. Eustatius and Saba, it 

becomes clear that tourists on St. Eustatius, Saba and St. Maarten would have liked to visit 

St. Kitts. Furthermore, tourists on St. Eustatius and St. Maarten seem also curious for a visit 

to Saba. In addition, tourists on Saba and St. Maarten share the preference to visit St. Barths.              

 

Tourists on St. Maarten often indicated ‘sightseeing’ (9 times), ‘shopping’ (7 times) and 

‘holiday’ (5 times) as the travel purposes for visiting the preferred islands. Moreover, these 

14 tourists on St. Maarten were asked how they would have liked to travel to each preferred 

island. In total, 9 times the mode of transport ‘cruise’ is mentioned, 7 times ‘airplane’ and 7 

times the ‘ferry’ or ‘boat’. It becomes clear that not only tourists on Saba, but also tourists 

on St. Maarten prefer to travel via water instead of via air. 
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Finally, the 14 respondents were asked the main reason(s) for not including the preferred 

island(s) in their trip. The majority (64%, N=9) have not enough time to visit the preferred 

island(s). Furthermore, 21% of the respondents (N=3) indicated other reasons for not 

including the preferred island(s) in their trip: “due to financial constraints” and “because the 

cruise is not going to these islands”. In general, tourists on St. Eustatius, Saba and St. 

Maarten have not included the preferred islands in their current trip due to time constraints. 

5.1.4 Summary travel behaviour and preferences of tourists  

This section summarises the results of tourists per island (St. Eustatius, Saba and St. 

Maarten). The key finding are presented in table 5.1. 

 

Table 5.1 Travel behaviour and preferences of tourists per island 

 Tourists on  

St. Eustatius 

 

Tourists on  

Saba 

Tourists on  

St. Maarten 

 

Visited islands - St. Maarten 

- Saba 

- Curacao 

- Anguilla 

- St. Maarten 

- Curacao 

- Cayman islands 

- Curacao 

- St. Thomas 

- Puerto Rico 

 

Travel purposes - Business 

- Family and friends visit 

- Exploring nature/walking 

- Exploring culture 

- Diving/snorkelling 

 

- Exploring culture 

- Exploring nature 

 

- Enjoying beaches 

- Shopping 

Mode of transport - Airplane - Airplane - Cruise 

- Airplane (especially from 

home destination to 

holiday destination) 

 

Preferred islands  - St. Kitts 

- Saba 

- St. Kitts  

- St. Barths 

- St. Eustatius 

- Guadeloupe 

 

- St. Kitts  

- St. Barths 

- Saba 

 

Specific travel 

purposes of 

preferred islands 

- Exploring culture 

- Exploring nature/walking 

 

- Exploring culture 

 

- Shopping 

 

Preferred way of 

travelling 

 

Both via air and water Via water Via water 

 

Reasons of not 

including preferred 

island(s) in current 

trip 

- Lack of time 

- Too expensive 

- Lack of time 

- Lack of marine 

connectivity 

- Lack of time 
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Conclusion results tourists St. Eustatius, Saba and St. Maarten  

Tourists on St. Eustatius, Saba and St. Maarten visited often the islands Curacao and St. 

Maarten. Regarding travel motives, tourists on St. Eustatius and Saba especially travel in 

order to explore nature and culture, while tourists on St. Maarten mainly travel to enjoy 

beaches and/or to shop. Furthermore, it was found that tourists on St. Eustatius and Saba 

predominantly travelled by plane in order to reach their destination(s). In addition, tourists 

on St. Maarten also travel with a cruise to other islands.  

 

Especially tourists on Saba (57%) preferred to include surrounding islands in their trip. 

Tourists on St. Eustatius (39%) and St. Maarten (35%) have this preference less. However, 

tourists who indicated this preference emphasised their preference for visiting St. Kitts. In 

comparison to tourists on Saba and St. Maarten, the tourists on St. Eustatius indicated more 

specific travel purposes for visiting the preferred islands. They mentioned the travel 

purposes: exploring culture, exploring nature/walking. In addition, tourists on Saba would 

have liked to visit the preferred islands especially to explore the island(s)’ culture. Tourists 

on St. Maarten would have liked to visit these for shopping. Furthermore, tourists on St. 

Eustatius do not have a particular preference for travelling to an island via air or via water. 

On the other hand, it appears that tourists on Saba and St. Maarten share the preference for 

travelling to preferred islands via water. Finally, tourists’ reason to exclude preferred islands 

in their trip mainly was due to time constraints. In addition, tourists on St. Eustatius often 

consider travelling to the preferred islands as too expensive. Finally, tourists on Saba 

mentioned often ‘lack of marine connectivity’ as the reason to exclude preferred islands in 

their current trip.  

 

5.2 Local residents  

In total 103 local residents participated in the research. The questionnaire was distributed 

among 40 local residents from St. Eustatius (also called Statians), 23 local residents of Saba 

(also called Sabans) and 40 local residents of St. Maarten.  

 

In total 72% of local residents from St. Eustatius were female and 28% were male. Regarding 

local residents from Saba, 78% were female and 22% were male. On St. Maarten, 65% of local 

residents were female and 35% were male. The average age of respondents on St. Eustatius 

is 42 years, on Saba 38 years and on St. Maarten the average is 40 years. All local residents, 

independent of the island, received the questionnaire with the same set of questions. This 

section will discuss the results of the questionnaires per island (St. Eustatius, Saba and St. 

Maarten). 
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5.2.1 Statians 

The results of the questionnaires distributed among local residents from St. Eustatius will be 

discussed in this section. In total, 40 Statians were approached. 

  

Islands visited 

The Statians visited several islands the last five years. In total, 98% of the respondents visited 

at least one island the last five years. Furthermore, 78% of the Statians visited a second 

island, 63% a third island, 43% a fourth island, 30% a fifth island and 25% of the Statians 

visited six islands the last five years. Figure 5.8 shows that Statians mainly travelled to St. 

Maarten (98%) and to St. Kitts (55%).  

                                                                     

 

          *Only island that were mentioned more than twice are included in this figure 

Figure 5.8 Islands* visited by Statians 

Base: All Statians, N=40 

 

Travel purposes and mode of transport  

Figure 5.9 portrays that the majority of Statians travelled to celebrate their holiday or for 

sightseeing (73 times) and for visiting their family, friends and/or relatives (23 times). 

Furthermore, Statians often travelled for business activities (16 times) and for shopping (15 

times). Due to the lack of certain medical facilities, Statians often travelled to surrounding 

islands for medical reasons. This situation explains the number of answers regarding 

medical purposes (13 times).  
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*Only islands that were mentioned more than four times are included in this figure 

Figure 5.9 Travel purposes of Statians 

Base: All answers of Statians, N=40 

 

Furthermore, Statians mostly travelled by plane to other islands (98 times). Also Statians 

quite often travelled via water (boat and ferry were mentioned 31 times).  

 

Preferred islands, travel purposes and preferred mode of transport 

The majority of the Statians (95%, N=38) would like to visit other surrounding islands (more). 

The top three of most desirable islands that Statians would like to visit (more) are;  

 

 

 

 

 

 

 

 

 

 

 

It was found that Statians would like to visit preferred islands for celebrating their holiday 

(87 times), for sightseeing (11 times) and/or to participate in leisure related activities (17 

times). A more specific travel purpose, which is mentioned, is family, friends and/or relatives 

visit (10 times). Furthermore, the respondents indicated how they would like to travel to the 

preferred islands. It seems that Statians have a strong preference for travelling to another 

island by airplane (92 times). Modes of transport via water seem not popular among Statians, 

as ‘boat’ was mentioned 20 times and ‘cruise’ only 7 times.  

 

           Top three of preferred islands 

  

1.  St. Kitts (42%) 

2.  Dominica (26%) 

3.  Puerto Rico (21%) 

           

                   Base: N=38 
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The reasons of not having yet visited the preferred islands  

The majority of the respondents (66%) consider travelling to another island as ‘too 

expensive’. Moreover, 53% of Statians have not visited yet the preferred islands (more) due 

to time constraints. In total 10 Statians especially complained about the costly flight tickets; 

 

 

 

 

 

 

 

 

 

 

 

When local residents ticked in the option ‘too expensive’, they had the possibility to fill in 

the price, which they consider as reasonable for travelling to another island. The answers 

mainly were focused on flight tickets between St. Eustatius and St. Maarten. The prices for a 

round trip vary from $100 to $150 dollar. Currently, a ticket for a return flight costs 

approximately $200 (Winair, 2016). 

5.2.2 Sabans 

Also questionnaires among Sabans were conducted. In total 23 Sabans filled in the 

questionnaire.  

 

Islands visited 

All Sabans (100%, N=23) visited at least one island the last five years. Furthermore, 87% of 

the respondents visited at least two islands, 57% three islands and 43% of the Sabans visited 

four islands the last five years. Figure 5.10 displays the islands, which Sabans visited. Similar 

to Statians, almost all Sabans travelled to St. Maarten (96%). Moreover, St. Eustatius appears 

to be a popular destination to visit by Sabans (43%).  

 

“I have visited all islands many times in 

the past, but Winair changed schedules 

so day trips are not possible anymore 

as they were in the past. Also it is very 
expensive at the moment.” 

“Travelling to St. Maarten is way too 

expensive, plus you need more 

money besides that trip to get to any 

other island you would like to visit.” 
“The tickets between Statia and St. 

Maarten are very costly and can be 

reduced to help our people to 

travel to other islands.” 

“The airline ticket to travel from 

here in St. Eustatius is way too high 

in order to get to travel. Especially 
when you travel with your family.” 
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*islands that were mentioned more than twice are included in this figure 

Figure 5.10 Islands* visited by Sabans 

Base: All Sabans, N=23 

 

Travel purposes and mode of transport  

Surprisingly, Sabans primarily travelled with a business motive (18 times). Furthermore, it 

was found that Sabans visited islands for celebrating their holiday (22 times), for visiting 

their friends, family and/or relatives (17 times) and in order to shop (13 times). Similar to 

Statians, also Sabans primarily travelled to other islands by airplane (51).  

 

Preferred islands, travel purposes and preferred mode of transport 

The majority (91%, N=21) of Sabans would like to visit surrounding islands (more). The top 

three of preferred islands among Sabans are; 

 

 

 

 

 

 

 

 

 

It appears that St. Kitts is a popular destination for Sabans. Generally, Sabans would like to 

visit the preferred islands for leisure related activities (15 times) and just for celebrating 

their holiday (15 times). In addition, Sabans also would like to visit the preferred islands for 

shopping (7 times). Subsequently, Sabans were asked the way they would like to travel. The 

     Top three of preferred islands 

 

 1. Aruba (29%) 

 2. St. Barths (29%) 

 3. St. Kitts (19%) 

 

              Base: N=21 
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majority indicated the option ‘airplane’ (34 times) to the islands. Therefore it seems that 

next to Statians also Sabans have a strong preference for travelling via air. 

 

The reasons of not having yet visited the preferred islands  

The majority of Sabans (62%) indicated that they have not visited yet the islands because 

travelling to another island is considered as too expensive. Only seven respondents 

indicated a price, which they consider as reasonable. Of those seven respondents, two have 

indicated prices for travelling between Saba and St. Maarten, $125 for a round trip and $50 

dollar for a single trip. Moreover, more than half of the respondents (52%) have not visited 

yet the preferred islands due to time constraints.  

5.2.3 Local residents from St. Maarten 

This section describes the results of the questionnaires distributed among local residents of 

St. Maarten. In total 40 local residents from St. Maarten filled in the questionnaire.  

 

Islands visited 

In total, 78% of the respondents visited at least one island the last five years. In addition, 

50% of the local residents from St. Maarten filled in a second destination, 35% a third island, 

25% a fourth island and 15% of the local residents visited six different islands the last five 

years. Figure 5.11 portrays the islands visited by respondents. It appears that local residents 

from St. Maarten mainly travelled to Anguilla (30%), St. Barths (18%) and Puerto Rico (18%). 

 

 

* Islands that were mentioned more than twice are included in this figure 

Figure 5.11 Islands* visited by local residents from St. Maarten 

Base: All local residents from St. Maarten, N=40 
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Travel purposes and mode of transport  

The local residents from St. Maarten mostly travelled to islands with the purpose ‘celebrating 

holiday’ (35 times). In addition, same as Statians and Sabans equally local residents from St. 

Maarten mostly travelled to islands with the purposes ‘visiting friends/family/relatives’ (12 

times) and ‘business’ (10 times).  

 

In addition, local residents from St. Maarten (beside Statians and Sabans) travelled most 

times with an airplane (57 times) to islands. The modes of transport ‘boat’ (12 times) and 

‘ferry’ (10 times) were used less.  

 

Preferred islands, travel purposes and preferred mode of transport 

The majority of the respondents (93%, N=37) would like to visit other islands (more). Below 

the top three of preferred islands among St. Maarten’ local residents: 

 

 

 

 

 

 

 

 

 

 

 

When comparing these results with the ones of Statians and Sabans, it becomes clear that St. 

Kitts stands out. All local residents, independent of the island, would like to visit St. Kitts. 

Subsequently, the local residents from St. Maarten were asked the next question: ‘What will 

be the purpose(s) of visiting each preferred island?’ The respondents did not indicate 

specific travel purposes. They would like to visit the preferred islands just to celebrate their 

holiday (72 times) and for sightseeing (22 times). Moreover, local residents from St. Maarten 

were asked how they would like to travel to each island. Beside Statians and Sabans, also 

local residents from St. Maarten preferred to travel by airplane (73 times). In contrast, ‘boat’ 

is mentioned only 15 times, ‘cruise’ 6 times and ‘ferry’ 3 times.                              

         

The reasons of not having yet visited the preferred islands  

The majority of local residents from St. Maarten (76%) have not visited yet the preferred 

islands due to lack of time. Also it seems that they consider the price for travelling to islands 

as too expensive (32%, N=12). In total, 6 out of 12 respondents indicated a price, which they 

consider as reasonable for travelling to a specific island. Their comments were; 

Top three of preferred islands 

 

    1. St. Kitts (27%) 

2. Saba (24%) 

3. Dominica (22%) 

        Anguilla (22%) 

        St. Barths (22%) 

 

              Base: N=37 
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5.2.4 Summary travel behaviour and preferences of local residents 

This section discusses the similarities and differences in travel behaviour and preferences of 

local residents from the islands St. Eustatius, Saba and St. Maarten. Table 5.2 summarises 

the key findings.  

 

Table 5.2 Travel behaviour and preferences of local residents per island 

 Statians Sabans Local residents from  

St. Maarten 

 

Visited islands - St. Maarten 

- St. Kitts 

 

- St. Maarten 

- St. Eustatius 

 

- Anguilla 

- St.Barths 

- Puerto Rico 

 

Travel purposes - Celebrating holiday 

- Friends/family/relatives    

   visit 

- Shopping 

- Business  

- Medical  

- Business  

- Celebrating holiday 

- Friends/family/relatives  

   visit 

- Shopping 

 

- Celebrating holiday 

- Friends /family/relatives  

  visit 

- Business  

Mode of transport Airplane  

 

Airplane  

 

Airplane  

 

Preferred islands  - St. Kitts  

- Dominica 

- Puerto Rico 

 

 

- Aruba 

- St. Barths 

- St. Kitts 

- St. Kitts  

- Saba 

- Dominica 

- Anguilla 

- St. Barths  

Specific purposes 

of preferred islands 

Visiting 

friends/family/relatives  

 

Shopping - no specific travel 

purposes 

Preferred mode of Airplane Airplane Airplane 

“$300 for going to 

Dominica, now it is 

around $600.” 

 

“$120 round trip for 

going to St. Thomas. 

Now it is around $300, 

which is too much!” 

 
 

“$250 for going to 

Barbados, now it is 

around $700.” 

 

 

“The price depends on 

what mode of transport, 

30-minutes flight should 
not be more than $150.” 

“$300 round trip via 

air to Aruba/Curacao.” “Not more than $100 
by plane to Saba.” 
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transport 

 

 

Reasons of not 

including preferred 

island in current 

trip 

- Too expensive 

- Lack of time 

- Too expensive 

- Lack of time 

- Lack of time 

- Too expensive 

 

 

Conclusion results local residents from St. Eustatius, Saba and St. Maarten  

Table 5.2 clearly shows that local residents from St. Eustatius, Saba and St. Maarten 

especially visit islands, which are located the closest to their island. For example, Statians 

often visit the islands St. Kitts and St. Maarten. Furthermore, it was found that all locals 

primarily travel in order to visit friends, family and/or relatives. In addition, the locals travel 

also mainly with a business motive and just for celebrating their holiday. In addition, the 

Statians and Sabans often visit both islands for shopping. On the other hand, Statians travel 

to islands also for medical purposes. The way local residents travel to a certain island is 

mainly via air.  

 

Not only tourists but also local residents expressed their preference for visiting St. Kitts. 

Noteworthy, Sabans and locals from St. Maarten show no interest in visiting St. Eustatius. 

The travel purposes of locals for visiting the preferred islands cannot be regarded as 

specific, as locals often indicated that they would like to visit the preferred islands (more) 

just to celebrate their holiday. However, Statians would like to visit the preferred islands for 

visiting their friends, family and/or relatives. On the other hand, Sabans would like to visit 

these for shopping. Furthermore, it appeared that Statians, Sabans and locals from St. 

Maarten have all a strong preference for travelling to an island by airplane. Finally, it was 

found that locals have not visited yet their preferred islands (more) because they consider 

the price for travelling to a certain island as too expensive and because of time constraints. 
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6 Qualitative results 

 

By means of qualitative research it was found that plans, which aim to stimulate multi-

destination trips are hardly developed. Although it seems that tourism stakeholders from 

islands know each other and communicate occasionally, this topic of multi-destination trips 

is not considered as a ‘hot’ topic.  

 

This chapter implies the constraints that prevent tourism stakeholders from improving or 

creating networks that aim to stimulate multi-destination trips. The main constraints that 

were found, are: (a lack of) money, negative images about tourism stakeholders, the 

‘passive’ tourism policy of St. Eustatius government, strict airline regulations, time-

consuming immigration and clearance procedures and the current tourism product of St. 

Eustatius. Each constraint will be discussed in this chapter.  

6.1 (A lack of) money  

Money is considered as a constraint for creating a multi-destination network. Money plays a 

role in different ways. For example, a respondent mentioned that due to lack of money it is 

difficult to unite all tourism stakeholders in conferences:  

 

“Our problem is that there is not enough money for travelling back and forth and to meet 

each other. So there is a lack of money to join regional conferences, or you know, to meet 

people and discuss all these things, and just also I am not getting paid. I leave my business 

for three days, it is not like that I am getting paid for that, they would maybe pay my flight 

and hotel, but it is not easy, you know, to just to do this networking.” (Saba B).  

 

This respondent emphasised that money is needed in order to make networking possible. 

However, it is questionable whether a flow of money is required to make networking 

possible. Instead of conferences, flows of information between tourism stakeholders could 

take place for instance via Skype and/or phone calls.  

 

In order to stimulate multi-destination trips, tourism stakeholders emphasised the 

importance of an improved accessibility of St. Eustatius. Several attempts have already been 

made to improve this situation. Few tourism stakeholders pointed to a lack of money as the 

main barrier for improving the accessibility: “Money is one of the main constraints, because 

for instance, there was a ferry boat, 7 years ago and they used to come two, three times in a 

week, but because for some kind of reason it was not feasible.” (St. Eustatius G). In addition, 

a tourism stakeholder from St. Maarten described that St. Eustatius tried to establish an 

office on St. Maarten that should promote day trips to the island. However, this respondent 

told that this plan is not accomplished, as “it always bothers down to the money part.” (St. 
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Maarten C). In this case, a lack of the flow of money was mentioned as a hurdle for creating 

collaborations between organisations. 

 

Also the prices charged for transportation and accommodations are considered as major 

constraints for improving and creating networks:  

 

“It costs a lot of money, an accommodation on St. Eustatius costs approximately 250 dollar 

per night and for a round trip you pay around 210 dollar. These fairs are of course very high 

for an island hopping trip. It costs a lot of money, which forms big barriers for tourists to 

come to St. Eustatius.” (Translated from Dutch, St. Eustatius C).  

 

The airline Winair and accommodation owners on St. Eustatius are powerful actors, as they 

have the market power to determine prices. This means that consumers face a price which is 

not market conform and thus, too high. The prices determined by Winair and 

accommodation owners is a major obstacle for tourist arrivals.  

 

However, in contrast to these opinions, a tourism stakeholder emphasised that there used to 

be cheaper options (than Winair) for travelling between St. Eustatius and surrounding 

islands. However, these cheaper options have not resulted in local residents taking 

advantage of these possibilities:  

 

“The people complain that Winair is so high, but yet, instead of them using the ferry, they 

refuse to use the ferry, which was cheaper, and they still pay the Winair ticket. Because they 

say: it is on the sea, it takes longer and they feel sick. And then in the long run, guess what, 

if you do not have enough passengers it is not viable for you to run in, because you will 

going to make a loss non stop.” (St. Eustatius K).  

 

Although local residents had the possibility to travel in a cheaper way, still they chose to fly 

with Winair. Thus, alternative transport possibilities can work unless these are comfortable 

and pleasant for the consumer.  

6.2 Negative images about tourism stakeholders 

Particular images that tourism stakeholders have about each other may prevent tourism 

stakeholders from improving or creating networks. For instance, a respondent on St. 

Eustatius discussed the collapse of a collaboration between the St. Eustatius Tourism 

Foundation and an activity desk on St. Maarten:  

 

“St. Maarten has this love-hate-relationship with Statia, like they see us like we are nothing. 

Like we do not have anything to offer. And they quicker promote Saba, they quicker promote 
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St. Barths and Anguilla. And Statia is always left out. We are always left out. So we realise 

that like when you are paying these people, but instead of trying to push your day trip, they 

pushing St. Barths or, whatever.” (St. Eustatius K).  

 

This flow of negative images between St. Eustatius and St. Maarten resulted in a termination 

of the collaboration between those islands. Since the activity desk stopped promoting St. 

Eustatius, tourists no longer are informed (no flow of information) about St. Eustatius as a 

day trip possibility. Finally, this situation resulted in an inhibition of the flow of tourists to 

St. Eustatius. Apart from St. Eustatius, also tourism stakeholders on Saba possess negative 

images about St. Maarten:  

 

“You always have to convince St. Maarten that we are not their competitor. They look at it, 

like we have already a tourism product, you know. You try to piggy back on us, on our 

success. Especially for Saba and Statia, so that is the difficult point that we always have to 

bring up. But then we remind them, hey, if somebody come to Saba or Statia, they pass 

through St. Maarten, so it is still a gain for you.” (Saba A).  

 

Another tourism stakeholder of Saba argued:  

 

“It is very difficult to have those connections because we are on different islands, of course 

they have the interest of their own guests, so if you are a guest at an hotel in St. Maarten, 

they do not really want to see their guests going to another island, they want to keep their 

guests where they are.” (Saba D).  

 

It seems that, besides St. Eustatius, also tourism stakeholders on Saba feel dependent on St. 

Maarten. St. Maarten means for St. Eustatius and Saba their hub destination, whereby it has 

the power to prevent tourist flows to Saba and St. Eustatius. A tourism stakeholder on St. 

Maarten confirmed the negative flow of image towards St. Eustatius:  

 

“The interest for Statia has not been very strong over the years from St. Maarten, because 

they offer diving and history and they do also the hiking, but for a lot of people you have 

that here and for diving you have diving here too. For diving we have a better connection to 

Saba and so, we have to make a choice and Saba is much more known for the diving than 

anywhere else.” (St. Maarten A).  

 

Based on this quote, it appears that St. Maarten is indeed not very positive towards a 

possible inclusion of St. Eustatius in a multi-destination trip.  
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Moreover, it was found that island governments hardly collaborate due to different thoughts 

and opinions: “It used to be so that we work with the governments, but at a recent time 

everybody got so selfish and look at their own interest.” (St. Eustatius F). Apparently, 

governments are not conscious of the total benefits of collaborations. A tourism stakeholder 

confirmed this by means of the following quote:  

 

“Several times we have tried setting up an umbrella organisation promoting all the islands as 

one region, for some reason it has never really worked, the way we wanted to. Again, 

because each island feels that they can do it on their own, why do it together? Maybe they 

will get the tourists who we should be getting, it is difficult to say how people think, but it 

has never really worked how it should work, which is unfortunate.” (Saba C).  

 

Based on these reactions, it is surprising that on a contrary most tourism stakeholders 

indicated that they are willing to collaborate in the theme of multi-destination trips: “This 

whole archipelago of islands needs to work more together as a region, because you are 

stronger united rather than each little island trying to promote itself.”  (Saba A). These 

tourism stakeholders expressed that it is not them, but other islands that hamper the 

creation of a network. A respondent on St. Maarten thinks other islands hamper the creation 

of a network, because networks imply many stakeholders concomitantly with different views: 

“It is not always easy, because how we see tourism, St. Barths does not see it like that, 

Anguilla does not see it like that, Saba does not see it like that. It is always back and forth.” 

(St. Maarten B).  

 

Furthermore, the tourism bureaus of St. Eustatius, St. Maarten and Saba collaborate through 

events such as the ‘Vakantiebeurs’, an event in the Netherlands where tourism destinations 

are promoted. This collaboration mainly exists due to financial reasons. The costs for a spot 

on this event are shared. However, on this spot, each tourism bureau promotes their own 

destination. It appeared that the tourism bureaus of these islands used to collaborate more 

in the past. A respondent argued the following reason of why these parties collaborate 

nowadays less:  

 

“The biggest problem has always been our market and their market. Each market is totally 

different. Sometimes the shows that we wanted to go, were not the ones that were interested 

for the other islands. The differences in the markets and what they are looking for versus 

what we are looking for formed often a problem.” (St. Maarten A).  

 

So tourism networks existed, but collapsed as the different markets are considered as a 

hurdle to stimulate multi-destination trips. However, network theory learns that these 

different markets can be regarded as an opportunity, because each tourism stakeholder can 
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contribute resources to develop a tourism product whose total benefit to potential tourists is 

greater than the sum that all islands could offer independently.  

6.3 Role of St. Eustatius’ government  

Tourism stakeholders often indicated that St. Eustatius’ government forms a barrier of 

stimulating multi-destination trips. For instance, a tourism stakeholder from St. Eustatius 

argued that they were involved in meetings about an airline which was supposed to start 

flying to St. Eustatius: “It was this close to start services here, but then they were gone.” (St. 

Eustatius K). As an explanation of why this plan was not realised, the respondent answered: 

“That all lies with the government.” (St. Eustatius K). Many tourism stakeholders share the 

feeling that the government on St. Eustatius  is not active enough and capable regarding the 

stimulation of tourism on the island:  

 

“I think they are not capable of making this type of decisions. It is not if you have the title of 

commissioner, you have the know-how of how to make businesses happen. We lost many 

investors in the past, due to the composition of the government. They do not understand it, 

so it takes so long for them to improve something, because they go based on their personal 

feelings and not on the business aspect of what you have to get done, so guess what, after a 

while… At the moment nothing happens, it goes and then it goes death, I do not know, it is 

like, they do not see the vision of the island, nobody is trying to, people are scared. I think 

we have a fear of investment, we have a fear of understanding what it takes to make Statia a 

viable economy, I do not know, what they do not understand about it.” (St. Eustatius G).  

 

Furthermore, the composition of the government is often regarded as a constraint to 

stimulate multi-destination trips: “No, nothing happens regarding to tourism plans. Family, 

family interests, you will not get through it. Families run this island, as they always have 

done.” (Translated from Dutch, St. Eustatius C). Moreover, a tourism stakeholder mentioned: 

“I think the problem is that the government has so many problems at the moment. We know 

that there is no money. I think there are so many things they have to settle, to fix and to 

organise.” (St. Eustatius H). Therefore the question arises: Does St. Eustatius’ government 

see a stimulation of multi-destination trips as one of their priorities?  

 

The Tourism Development Foundation of St. Eustatius is a semi-government company. This 

foundation receives money from the government for the promotion of the island. Moreover, 

this foundation functions as an intermediary. When people try for instance to start a ferry 

service, they need to contact the foundation first before they connect them with the 

government. Finally it is up to the government, as it has the ability to make and break 

linkages. Therefore, it can be concluded that the government possesses network-making 

power. However this power has not yet resulted in creating linkages. Many tourism 
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stakeholders see this dominant position of the government as a limitation, as the realisation 

of tourism plans continue to be restrained.  

6.4 Procedures and regulations 

Certain procedures and regulations act as barriers to improve or create tourism networks. 

Many respondents consider the immigration as well as their custom processes and the 

airline regulations as constraints.  

 

Immigration and clearance procedures  

The immigration and clearance procedures on several islands can be considered as actors 

that exert power by the imposition of rules. A tourism stakeholder from St. Eustatius 

mentioned that they used to collaborate with a dive shop on St. Kitts: 

 

“We started the project with St. Kitts. And they were supposed to send us people via ship and 

it was a lot of work to set it up. We decided prices. And then it stopped because she (owner 

of the dive shop on St. Kitts) had trouble with the immigration and the clearance, so she did 

not send anybody more. So it was existing, it was on its way. But she had so much trouble to 

bring those people, because the immigration was difficult. If we are going to St. Kitts, it is to 

pick up the boat. You have to go to another village, they fill in all the papers manually. So if 

you are with five people, they have to fill in two papers per person, it takes one hour and 

then you have to drive back from that village to the harbour. I mean all these paper work is 

just impossible if you have a group of ten people, one way or another, if we have dive 

tourists who want to go to St. Kitts. I would say no, because you lose the whole day, just 

waiting for hours. They are quite well organised on the other side of the island, where you 

have the cruise ships but on the… I do not know what is the name of the port.” (St. Eustatius 

H). 

 

This multi-destination dive trip was considered as not feasible anymore due to these time-

consuming immigration and clearance procedures. So these procedures resulted in an 

inhibition of the flow of dive tourists from St. Kitts to St. Eustatius.  

 

Moreover, it appeared that also Saba deals with this problem:  

 

“For some odd reason we are still viewed as an international voyage, which it is really not. So 

passengers coming between St. Eustatius and Saba have to go through immigration. Even 

though the passengers are from Saba and thus Dutch Caribbean residents, they were not 

allowed to step off the vessel and on to the dock until immigration was there and there was 

clearance. So I had forty passengers standing on the boat that were very angry, because they 
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feel like this is part of their home country and they are not allowed to walk free off.” (Saba 

D).  

 

The respondents especially emphasised that these procedures result in frustration by 

passengers. To conclude, the immigration and clearance regulations can be considered as an 

actor that decelerates the flow of tourists to St. Eustatius in the transportation network. 

 

Airline regulations 

It seems that the creation of a connection between St. Eustatius and St. Maarten is a difficult 

task. Certain airline regulations influence the transportation network negatively:  

 

“TransAnguilla, unfortunately, you know, meaning that it is a foreign airline, that does not 

allow them to go, like to St. Maarten, which would be less from St. Eustatius to St. Maarten, it 

is considered as two Dutch territories. So a foreign airline cannot get the rights to fly 

between two Dutch islands.” (St. Eustatius D). 

 

Regarding to foreign airlines, it appeared that creating a flight connection between St. 

Eustatius and St. Maarten is difficult due to these strict airline regulations.  

 

The government office and the civilisation department on Bonaire are the ones who have the 

network-making power in this transportation network. They decide if an airline can be 

included in the transportation network. So the government office and the civilisation 

department on Bonaire are actors that have a dominant position on the ability to make air 

linkages. They are the ones who decide whether an airline get approval to fly between two 

Dutch territories. However, a tourism stakeholder from St. Eustatius mentioned that it would 

be hard to get another airline that flies between St. Eustatius and St. Maarten due to the 

rules that are imposed of the government office and civilisation department in Bonaire: 

 

“We know that they will not give us the rights to fly into St. Maarten. Definitely not, one time, 

one of the Commissioners of Transport was trying to intervene. They feel for instance that 

the flight with Winair between St. Maarten is very expensive. So they were saying like if they 

can get another airline flying in, maybe able to get cheaper fairs. But it is very unlikely that 

Bonaire will give approval for that. Very unlikely. Because they like to protect Winair. Because 

for instance, the Dutch government has shares in Winair. Winair is a Dutch airline and they 

feel that there is not enough business for two airlines, which I do not agree with, but that is 

how they feel about it.”  (St. Eustatius D). 

 

The Dutch government has shares in Winair (Winair, 2016). Winair used to be privately 

owned, then it went in the government status of the Netherlands Antillies and in 2010 the 
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airline became 93% owned by the government of St. Maarten and 7% owned by the 

government of the Netherlands (Mr. Buncamper, personal communication, November 2, 

2015). According to the respondent on St. Eustatius, the government office and civilisation 

department on Bonaire offer resistance when airlines would like to start flying between St. 

Maarten and St. Eustatius. This happens because, according to the respondent, the Dutch 

government is one of the shareholders in Winair. This situation results in Winair retaining 

their monopoly position for the flight connection St. Maarten and St. Eustatius.  

 

It is hard to believe if this situation is a real hurdle that makes a stimulation of multi-

destination trips difficult. Important is that tourism stakeholders investigate the 

opportunities for creating another air linkage between St. Eustatius and St. Maarten. 

6.5 The tourism product of St. Eustatius 

Finally, many tourism stakeholders share the opinion that the current tourism product of St. 

Eustatius should be considered as the main constraint for stimulating multi-destination 

trips. Also Westerduin (2015) and Huijbregts (2016) argue that certain components of the St. 

Eustatius’ tourism product are not on a sufficient level (e.g. bed capacity of 

accommodations, touristic facilities, activities, the promotion and the level of service of 

hospitality workers). In this research, many tourism stakeholders considered the accessibility 

of the tourism destination, the number of activities and the promotion of the island as the 

main constraints for stimulating multi-destination trips.  

 

Accessibility of St. Eustatius   

In order to stimulate multi-destination trips, many tourism stakeholders expressed their 

opinion that the connectivity (via air and/or water) between St. Eustatius and surrounding 

islands should be improved.  

 

As mentioned, Winair is the main vehicle for commuting people to St. Eustatius and has a 

monopoly position on the air connection between St. Maarten and St. Eustatius. The airline is 

characterised by costly flight tickets and a low number of seat capacity. The respondents 

experience immobilities due to this dominant position of Winair in the transportation 

network:  

 

“We have no power and no say against Winair. Winair does whatever they want to. They have 

a complete control over this island and we are basically in prison by them. Cause they do not 

care about increasing or stimulating business. They only care about having their minimum 

possible seats filled. They would rather restrict the flood to the island than increase.” (St. 

Eustatius E).  
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Furthermore, it appeared that the distance acts as an obstacle to include St. Eutatius in a 

multi-destination trip. A tourism stakeholder who sells day trips from St. Maarten 

mentioned:  

 

“You are looking for new places where people can go. Statia really got my attention; I really 

do love the history. I thought it would be something different to offer. I found all the 

elements, like Saba, but different. But it is just too far by boat.” (St. Maarten D).  

 

Although this tourism stakeholder showed interest to include St. Eustatius in their offer, the 

distance resulted in the decision to exclude St. Eustatius.  

 

Moreover, many tourism stakeholders argued that St. Eustatius’ accessibility is impeded by 

intense water conditions. Even between St. Eustatius’ closest island St. Kitts, tourism 

stakeholders see the water conditions as a constraint for stimulating multi-destination trips. 

The tourism stakeholder who sells day trips from St. Maarten explained that besides the 

distance also the water conditions forms a reason of St. Eustatius’ exclusion in the multi-

destination network: “The boat thing works, but until it gets a too long journey, even Saba it 

is a hard sell. We do not sell Saba very easily to a day-tripper, because of the distance and it 

is a notoriously rough ride.” (St. Maarten D).  

 

Activities 

Frequently tourism stakeholders indicated that stimulating multi-destinations trips are 

possible, only when St. Eustatius is ready to offer activities to tourists. Especially, many 

tourism stakeholders consider the number of activities as moderate: 

 

“You have to offer them something. It is nice to welcome people, but for what to do? If 

STENAPA is closed during the weekend, then I cannot offer a ranger to the Quill. You need to 

feed those people as well, so where do they eat? Is the restaurant open, yes or no? It 

happened to me to take customers to my own home, because there was no restaurant open 

during public holidays and they could not eat anywhere, not even at the hotel, and I cooked 

for them at home. Statia has to set up very specific products like a tour to the Quill, 

including clearance, immigration, including transportation to the Quill and snack and then 

back to the ship. It included several stakeholders and that is the problem. The stakeholders 

have to work together, to set this up.” (St. Eustatius H).  

 

Tourism stakeholders emphasised that St. Eustatius should create activities in order to 

improve or create a network. According to these respondents, activities should become 

actors that stimulate a flow of tourists to St. Eustatius.  
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Promotion 

The promotion of St. Eustatius as a tourism destination is regarded by many respondents as 

insufficient:  

 

“People mention all sorts of hurdles, like: there are not enough airlines, there are not 

enough hotel rooms, there is not enough to do on the island and it is too expensive. But it 

starts with the promotion of the destination. St. Eustatius promotes the destination not 

enough or at least if they are going to do it more then you get at some point the people who 

are willing to pay 250 dollar for the flight ticket. When demand arises, you get people who 

are saying ‘hey, these flights to St. Eustatius are always fully booked, I also want to go, as I 

see that people go to this island.” (St. Eustatius J).  

 

This tourism stakeholder emphasised the need of promoting the island instead of 

overcoming other hurdles. A respondent from St. Maarten also indicated that it is very 

important that St. Eustatius first promotes their destination as people often do not know 

about the existence of St. Eustatius: “People here on St. Maarten do not know what you can 

do for a day in Statia, that is the problem. There is no promotion.” (St. Maarten C). Thus, 

these tourism stakeholders mentioned that a flow of information towards potential tourists 

should be created through effective promotion of St. Eustatius. Subsequently, this flow of 

information should lead in an enlargement of the flow of tourists to St. Eustatius. However, it 

is questionable of the promotion of St. Eustatius will lead to an enlargement of the flow of 

tourists to the island. As Buhalis (1999) described, all components of the tourism destination 

should be available in order to satisfy tourists. The research results indicate that the 

accessibility and activities are not on a sufficient level. Therefore, it is important that these 

components will be improved in order to trigger them (via promotion) for a visit to the 

island. 

 

Conclusion 

Tourism stakeholders seem not really motivated and energetic to stimulate or create multi-

destination trips in a network. Islands often see each other as competitors instead of 

‘colleagues’. 

 

During interviews these tourism stakeholders mentioned especially constraints instead of 

opportunities for stimulating or creating multi-destination trips. The feeling exists of that 

tourism stakeholders are prone to accept constraints instead of looking for possibilities that 

can overcome these constraints. The tourism stakeholders are mostly good willing but not 

able to challenge the constraints and realise opportunities. A lot of talking and making 

plans, but not enough capacity to linking, associating and ordering within the network. 

 



7 Tourism networks 

 

In order to detect the opportunities for stimulating multi-destination trips, the current and 

preferred tourism networks should be visualised. By means of network analysis the structure 

of the networks will be investigated to gain knowledge about how actors and networks 

operate. Moreover, this chapter will discuss the flows among actors in networks with the aim 

of understanding the relations and interactions between actors. Several tourism networks 

were found by means of quantitative and qualitative research. These networks are, a multi-

destination network, a dive tourism network, a business tourism network, a cruise network 

and a local residents network. Each type of network will be discussed in this chapter.  

7.1 Multi-destination network 

During field research two types of multi-destination networks were identified. The first type 

is a package trip which includes St. Eustatius. This network is displayed in figure 7.1 

 

 

 

7.1 Network multi-destination trips package trips 

 

Besides St. Eustatius, this network consists of Saba and St. Maarten. The structure of the 

network is created by Dutch tour operators (e.g. SNP Natuurreizen, Fox Reizen and NBBS 

Reizen). These tour operators decide which islands to include in the multi-destination trip. 

Due to the fact that these tour operators are Dutch, it is likely that the flow of tourists 

primarily exists of Dutch tourists. 

 

Fox Reizen and NBBS Reizen offer the multi-destination trip as one of their island hopping 

trips, while SNP Natuurreizen promotes the trip as an island hopping trip in the theme of 

walking. The way how the multi-destinations trips are promoted (flow of information) results 
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in a flow of especially highly educated Dutch tourists who show a great interest in the 

destination (Mr. Wolthuis, personal communication, November 3, 2015). 

 

The multi-destination trips can be characterised as a package trip that comprises flights and 

accommodations advertised and sold together by the tour operators. Therefore, airlines and 

accommodations are included in this network as actors. The flow of tourists between St. 

Maarten and Saba and between St. Maarten and St. Eustatius exist only due to the service of 

Winair. Winair has a monopoly position on these flight connections. Therefore, Winair can be 

considered as a dominant actor in this network, since it has the power to make and break 

linkages. This power of Winair results in a high dependency of tour operators on Winair. 

Take away these airline connections, it will upset the usual order of flows in this network. 

Subsequently, tour operators will not be able to sell their multi-destination product 

anymore, as there is no possibility to guarantee transport to St. Eustatius and Saba. Finally, it 

will result in a collapse of the multi-destination network. The creation of air and or marine 

linkages within this network is essential in order to make this network less vulnerable. 

Therefore, an investigation on alternative transport possibilities is needed. 

 

Moreover, this network can be considered as thin, as St. Eustatius does not welcome many 

tourists who participate in these multi-destination trips (Mr. Niewboer, SNP Natuurreizen, 

personal communication, July 3, 2016). However, St. Eustatius could benefit from a 

stimulation of the flow of tourists within this network. The tour operators are the ones in 

this network that have the capacity to influence the behaviour of tourists. Otherwise, they 

are the ones that possess networked power. By means of an appropriate flow of information, 

tour operators could trigger tourists for a multi-destination package trip including St. 

Maarten, St. Eustatius and Saba. 

 

Figure 7.1 portrays that between St. Eustatius and Saba no flow of tourists exists. Tourists 

who booked their trip by these tour operators mainly spend firstly a few days on St. Maarten, 

furthermore a few days on St. Eustatius or Saba. Lastly, the remaining island (St. Eustatius or 

Saba) is visited. In order to reach the final destination, tourists need to fly for instance first 

from St. Eustatius to St. Maarten and subsequently from St. Maarten to Saba. The multiple 

hubs result in inconveniences for tourists. A direct connection will overcome this 

inconvenience. Therefore, figure 7.1 displays a preferred flow of tourists between St. 

Eustatius and Saba. 

 

The second type of multi-destination network that was found refers to day trips offered 

from St. Maarten. This network is displayed in figure 7.2.  
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7.2 Network multi-destination trips with St. Maarten as point of departure 

 

The islands St. Maarten, Prickly Pear, Tintamarre, Anguilla, St. Barths and Saba are included 

in this network. St. Eustatius is excluded, which will be explained later on. The flows of 

tourists to these islands originate from St. Maarten. Tourists who participate in these day 

trips are often timeshare tourists from the United States and Canada (Ms. Lind-Steyn, 

personal communication, November 5, 2015). Timeshare tourists are tourists who buy a 

property in a hotel for a week, and then return to that property the same week every year. 

This makes timeshare tourists an interesting target group for this multi-destination network:  

 

“People like the idea that they are not just on this island maybe again, because remember, 

they are returning every year. When they got timeshare, and they come back every year, they 

want to have that variety of things to do, places to go, etcetera.” (Ms. Lind-Steyn, personal 

communication, November 5, 2015).  

 

Various organisations located on St. Maarten sell day trips to these islands. It was found that 

these day trips are primarily focused on the islands Anguilla and the uninhabited, small 

islands Prickly Pear and Tintamarre. These islands are located the closest to St. Maarten.  

 

Only one organisation located on St. Maarten offers day trips to Anguilla, St. Barths and Saba 

with their own ferry. This organisation, Aqua Mania Adventures, is the dominant actor in this 
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network of day trips, as this organisation has the ability to create or cut linkages with their 

own ferry:  

 

“These islands do not come hunting you down to bring business to them. A lot of the time, 

they are waiting for you to bring business to them. Very very much! So any business thing 

that I venture out is on my own initiative, because my interest is filling the ferry. I never get 

approached. There are a few on different islands, a few entrepreneurial people wanted to 

benefit their business. It is always a small business driven thing, it is not an island driving it 

or where the island is invested as an island. However, 90% of the time it will be me 

contacting them. That is just the way it is.” (Ms. Lind-Steyn, personal communication, 

November 5, 2015).  

 

This quote demonstrates that Aqua Mania Adventures can retain this dominant position in 

the network due to the ‘passive’ tourism policy of surrounding islands. Figure 7.2 shows that 

this organisation excludes St. Eustatius in the network. The reasons for exclusion are, the 

distance and the intense water conditions (Ms. Lind-Steyn, personal communication, 

November 5, 2015).  

 

An opportunity to stimulate multi-destination trips is an inclusion of St. Eustatius in this 

network of day trips originated from St. Maarten. As mentioned before, St. Maarten 

welcomes many tourists from the United States. One of St. Eustatius’ unique selling points is 

the American history. The American history could act therefore as an actor in order to 

stimulate a flow of American tourists from St. Maarten to St. Eustatius. However, in order to 

realise this, it is important that the addition of new actors (e.g. tourism stakeholders from St. 

Eustatius like dive shops, accommodations, St. Eustatius Tourism Development Foundation 

and St. Eustatius’ government) convince the day trip organisations on St. Maarten to 

introduce St. Eustatius in this multi-destination network of day trips. An enrolment of a 

sufficient boat (one that can handle intense water conditions and is able to sail fast) in this 

network can help to convince day trip organisations on St. Maarten, since the distance and 

intense water conditions can not be regarded anymore as constraints to include St. Eustatius 

in this network. 

7.2 Dive tourism network 

The dive tourist network should be considered as essential for St. Eustatius as: “60% of the 

hotels is filled not with politicians or people who are working for the government, it is filled 

with divers. So the diving market is very important.” (St. Eustatius H). Figure 7.3 portrays the 

dive tourism network.  
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Figure 7.3 Dive tourism network  

 

Dive shops play a dominant role in this dive tourism network, as they are the ones who 

ensure that flows of dive tourists come to St. Eustatius. Furthermore, tour operators and dive 

shows claim status as actors in this network. Both define and configure interaction through a 

stimulation of the flow of dive tourists to St. Eustatius. The dive shops are the ones that have 

networking power, since they determine who and what will be part of the network. They look 

for interesting tour operators and events with the aim to stimulate the flow of dive tourists 

to St. Eustatius. Subsequently, the tour operators and events create a flow of information to 

potential tourists in order to convince them for a dive trip to St. Eustatius.  

 

Moreover, figure 7.3 displays that St. Eustatius services flows of dive tourists from the 

Netherlands, France, Switzerland and the United States (Westerduin, 2015). The flows of dive 

tourists originating from these countries exist due to collaborations between dive shops and 

tour operators from the Netherlands, France, Switzerland and the United States. 

Furthermore, the dive shops attend dive shows in these countries in order to trigger tourists 

for a dive trip on St. Eustatius. In addition, it appeared that the St. Eustatius Tourism 

Development Foundation is an actor in this network. Every year this foundation attends the 

event ‘Vakantiebeurs’ in the Netherlands, where St. Eustatius is promoted as a destination 

for several tourism activities including diving. The involvement of the foundation during this 

event constitutes a flow of information that stimulates the flow of dive tourists from the 

Netherlands to St. Eustatius.  
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The flow of dive tourists originating from France and Switzerland can be explained by a flow 

of information regarding language. Some of the owners and dive instructors of this dive 

shop master the French language. The language exerts a certain power, resulting in a 

stimulation of flows of French and Swiss dive tourists to St. Eustatius. It appeared that dive 

shops employees who can speak French are preferred by dive tourists from France and 

Switzerland (Ms. Walther, personal communication, October 7, 2015). 

 

The flow of dive tourists between Saba, St. Maarten and St. Eustatius can be considered as 

thin, mainly due to the issues regarding accessibility. In the past, the flow of dive tourists 

between Saba and St. Eustatius was more optimal, as a direct flight connection between the 

two islands was available. The airline Winair provided this flight connection. Winair 

possesses network-making power, since the airline is able to make and break linkages in 

existing networks. A few years ago Winair decided to use this power by breaking this flight 

connection. This resulted in that currently less dive tourists combine both destinations in 

one dive trip. A dive shop owner on St. Eustatius argued that the removal of this flight 

connection resulted in a decline of 40% of their bookings. However, this dive trip including 

Saba and St. Eustatius is still promoted by dive shops on both islands, but on a lower level. It 

is less promoted, as these dive trips are more expensive and more time-wasting. Some dive 

shops on St. Eustatius and Saba expressed their desire for bringing back that flight 

connection. A transport connection with Saba would make the collaboration between dive 

shops more attractive again, leading to more dive trips including both destinations. 

Therefore, a preferred flow of tourists between St. Eustatius and Saba is displayed in figure 

7.3.  

 

Moreover, figure 7.3 portrays a preferred flow of tourists between St. Kitts and St. Eustatius. 

Many of the tourism stakeholders see a transport connection between St. Eustatius and St. 

Kitts as an opportunity within the dive tourism network: “The United Kingdom has a huge 

divers market, that is what we keep telling the dive shops here. They need to go up to St. 

Kitts, and collaborate with the dive shops there. Make a package together, so when these 

people come down from the United Kingdom, then they can dive.” (St. Eustatius K). Figure 

7.3 indicates that direct air connections exist between St. Kitts and the United States, Canada 

and the United Kingdom. Thus, a direct connection between St. Eustatius and St. Kitts can 

lead to a stimulation of a flow of American tourists to St. Eustatius. Moreover, a direction 

connection can lead to flows of tourists from ‘new’ markets, Canada and the United 

Kingdom.  

 

In order to optimise this dive tourism network, dive shops from St. Eustatius and St. Kitts 

should become actors within this network. A collaboration between the dive shops is 

required in order to provide multi-destination dive trips. Furthermore, a transport 
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connection with St. Kitts is preferred as it will decrease St. Eustatius’ dependency on the 

airline Winair as their only access to international markets. An addition of a transport 

connection between St. Eustatius and St. Kitts will make Winair a less powerful actor in 

favour of St. Eustatius.  

7.3 Cruise tourism network 

One of the field research results shows the existence of two networks in the theme of cruise 

tourism, a cruise network without St. Eustatius and a cruise network by a small cruise that 

docks on St. Eustatius. 

 

Quantitative research shows that St. Maarten is a prominent destination for cruise tourism. 

According to the Department of Economic Affairs, Transportation and Telecommunication 

(2014), St. Maarten has welcomed in 2013 around 1,8 million cruise passenger arrivals. The 

dominant actors in this network are cruise companies, as they decide which Caribbean 

islands should become part of a certain cruise trip. Furthermore, Petit-Charles and Marques 

(2012) have found that the inclusion of islands into a trip do not depend on the features of a 

destination, but on the profitability of the islands. Thus, cruise companies possess 

networking power, as they include islands in order to yield its benefits.  

 

The distribution of the flows of cruise tourists is influenced by a profit making behaviour of 

cruise companies. The cruise companies obtain margins from the sale of land excursions 

(Petit-Charles & Marques, 2012). The day before cruise tourists arrive on an island, the 

cruise company offers island excursions. Therefore the cruise company acts as a travel agent 

as well. The excursions revenue can be considered as an explanatory variable for including 

an island into a cruise trip, since cruise companies will send their cruise ships to the 

destinations that earn them the most (Petit-Charles & Marques, 2012). Linking this 

explanation to the context, St. Eustatius is not included in this network, as St. Eustatius 

cannot be considered as a destination that yield high profits for cruise companies.  

 

Furthermore, an inclusion of St. Eustatius in this cruise tourism network would not be logical 

as it lacks the harbour facilities to receive large cruise ships. Moreover, St. Eustatius is 

characterised by her peacefulness and the small size of the island (Hoogenboezem-Lanslots 

et al, 2010). Hoogenboezem-Lanslots et al. (2010) express that St. Eustatius intends to 

protect these characteristics. As this cruise network is characterised by mass tourism, the 

current tourism policy of St. Eustatius forms another reason of why an inclusion of St. 

Eustatius in this cruise network is not feasible.  

Secondly, another cruise network provides cruise trips including St. Eustatius by a small 

cruise. As chapter two describes, St. Eustatius is included in a cruise network that 

transported cruise tourists from the United Kingdom by a small cruise (with a capacity of 
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maximum hundred passengers). Figure 7.4 shows which islands are included in the trip and 

the flows of cruise tourists.  

 

 

Figure 7.4 Cruise network by small cruise (Noble Caledonia, 2016) 

 

The ‘Ms Serenissima’ is the cruise company that organises these trips originating from the 

United Kingdom. Therefore it is likely that the flow mainly consists of English cruise tourists. 

In comparison to the big cruise companies, Ms Serenissima includes islands also based on a 

destination’ features. Although extensive cruises dock at more touristically developed 

islands and duty free shopping, the Ms Serenissima includes islands that they consider 

‘unique’: “just a new island to discover each day with their historical sites of the Spanish, 

Dutch and British colonial periods combined with the pretty ports, wonderful beaches and 

the rich natural world of flora and fauna of the region” (Noble Caledonia, 2016). The 

inclusion of St. Eustatius results in an involvement of tourism stakeholders from St. Eustatius 

in this network. For instance, the tour operator ‘Unique Tours’ on St. Eustatius organises 

excursions for tourists on St. Eustatius (St. Eustatius Tourism, 2015). The tourists take part 

in historical walking tours and hikes to the Quill. In addition, they have the possibility to visit 

a small market on Fort Oranje, where they can buy souvenirs. Thus, in this network several 

tourism stakeholders on St. Eustatius collaborate in order to satisfy the tourists who are 

participating in this cruise trip. 

 

The cruise trips are not offered on a regular basis, it docks only once or twice a year at St. 

Eustatius. It is not clear why these trips are not offered more frequently. It would help St. 

Eustatius if these cruise trip dock more often at St. Eustatius, as it would result in an 

increase of the flow of cruise tourists. In order to make this happen, actors (e.g. the tour 

operator Unique Tours) should convince Ms Serennisima to offer these trips more frequently.  
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7.4 Business tourism network 

Quantitative results show that many tourists on St. Eustatius can be classified as business 

tourists. These business tourists often work for the Dutch government (e.g.‘Rijksdienst 

Caribbisch Nederland’ (RCN)). The RCN is part of the Dutch government and is considered as 

an alliance between ministries regarding business on the BES-islands. People who are 

working for the Dutch government mainly live on the bigger islands, namely Bonaire, St. 

Maarten and Curacao. The RCN is a dominant actor in this network as it ensures flows of 

business tourists between the Dutch islands. Frequently, business tourists need to visit the 

Dutch islands for business purposes. Finally, many business tourists visit St. Eustatius for 

the oil company ‘NuStar’. As this company is an American company located on St. Eustatius, 

it configures a flow of business tourists between the United States and St. Eustatius.  

 

Considering the travel frequency of Dutch governmental business tourists, the demand for 

air transportation between the Dutch islands is extensive. However, the flow of these 

business tourists between St. Eustatius and Saba can be regarded as unsustainable. Business 

tourists who combine their trip including St. Eustatius and Saba are forced to buy two flight 

tickets, as they need to make a transit on St. Maarten. For Winair this situation is favourable 

as it sells two flight tickets instead of one. Consequently, the removal of the flight 

connection resulted in a stimulation of the flow of money towards Winair. However, many 

tourism stakeholders see a connection between St. Eustatius and Saba as an opportunity. 

Since business tourists travel between the Dutch islands regardless of the direct connection, 

this business tourism network provides only an extra argument for the need to create a 

direct connection between St. Eustatius and Saba.  

7.5 Local residents network 

Figure 7.5 displays the network including flows of Statians, Sabans and local residents from 

St. Maarten. The flows of locals are derived from quantitative research.  
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Figure 7.5 Local residents network  

 

Local residents frequently visit islands, which are in closest proximity to their island. Statians 

mainly visit surrounding islands for visiting friends, family or relatives, for medical purposes 

and/or for business. Statians and Sabans often leave their island for shopping purposes. 

Shops (on St. Maarten) and hospitals (on St. Kitts and St. Maarten) are therefore actors that 

configure interaction by stimulating flows of Statians between St. Eustatius and surrounding 

islands.  

 

Local residents seem to be keen on travelling, as the vast majority indicated their willingness 

to visit the Caribbean islands. However, local residents experience immobilities, since the 

price for transportation and the transport possibilities act as barriers for a stimulation of the 

flow of local residents. Instead of connectivity, centrality and empowerment, these local 

residents feel disconnected and socially excluded in the transportation network. 

 

However, quantitative results have shown that local residents especially emphasised their 

preference for visiting St. Kitts. Furthermore, Gumbs (2015) conducted questionnaires 

among local residents from St. Kitts and found that as many as 87% would like to undertake 

a day trip to St. Eustatius. A transport connection between St. Eustatius and St. Kitts seems 

therefore also in favour of local residents from St. Kitts. 
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8 Conclusion and discussion 

 

Tourism is one of the main economic pillars for St. Eustatius. Multi-destination trips are 

considered as one of the opportunities to stimulate tourism on the island (Briceño-

Garmendia et al, 2015; van de Kerkhof et al, 2014). This thesis is a first attempt to examine 

the opportunities and constraints for stimulating multi-destination trips including St. 

Eustatius from a network perspective. The objective of this research therefore was: ‘To 

examine the opportunities and constraints for multi-destination trips of which St. Eustatius 

is part of, resulting from existing tourism networks and flows between Caribbean islands’. 

This chapter starts with a conclusion, which provides answers to the research questions. 

Subsequently, a discussion about the research precedes proposals for future research on the 

topic of multi-destination trips will be given. 

8.1 Conclusion 

The central research question was: ‘What are the main opportunities and constraints for 

multi-destination trips of which St. Eustatius is part of?’  

Several opportunities in existing tourism networks were found. Especially, multi-destination 

trips including St. Kitts and St. Eustatius can be regarded as an opportunity. Tourists and 

local residents prefer to visit St. Kitts. This island is St. Eustatius’ closest neighbour, which 

can act as their hub for international tourists from United States, Canada and the United 

Kingdom. Beside day trips from St. Kitts also day trips from St. Maarten can be seen as one 

of the opportunities to stimulate multi-destination trips. Diving and (American) history are 

St. Eustatius’ unique selling points that can trigger tourists (e.g. Americans and timeshare 

tourists) from St. Kitts and St. Maarten for a day trip. 

 

Moreover, a multi-destination trip including Saba and St. Eustatius in the theme of diving 

appears to be an opportunity that can stimulate the flow of dive tourists to St. Eustatius. 

Furthermore, different tour operators and a cruise company already offer St. Eustatius as 

part of a multi-destination trip. Offering these trips more frequently is a possibility to 

welcome more tourists on St. Eustatius. Better transport connections between St. Eustatius 

with the islands St. Kitts, Saba and St. Maarten is an important condition for achieving these 

capabilities.  

 

Beside opportunities, this research found constraints for multi-destination trips. It concerns: 

a lack of money, flows of negative images, the ‘passive’ tourism policy of St. Eustatius 

government, strict airline regulations, time-consuming immigration and clearance 

procedures and the current tourism product of St. Eustatius. Both, the tourism networks as 

the constraints provide insight into which actors and roles should be enrolled in networks to 

stimulate multi-destination trips. This will be explained later on, in section 8.2 the 

discussion. 
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The main research question is answered by the answers to the research sub-questions. The 

first research sub-question was: ‘What are the current travel patterns and preferences of 

tourists and local-residents of St. Eustatius, Saba and St. Maarten?’ 

 

Currently, tourists on St. Eustatius, Saba and St. Maarten mainly visit the islands Curacao and 

St. Maarten. The tourists on St. Eustatius and Saba especially travel in order to explore 

nature and culture, while tourists on St. Maarten mainly travel to enjoy beaches and/or to 

shop. Furthermore, tourists on St. Eustatius and Saba primarily travel by plane. In addition, 

tourists on St. Maarten travel by cruises to surrounding islands. Regarding the travel 

preferences of tourists in the Caribbean, it appeared that tourists especially preferred to 

include St. Kitts in their trip. Tourists on Saba and St. Maarten prefer travelling via water, 

tourists on St. Eustatius have not a preference. Mainly due to a lack of time St. Kitts was not 

included in their trip. Generally, tourists emphasised travelling to other islands as too 

expensive.  

 

Regarding the current travel patterns of Statians, Sabans and local residents from St. 

Maarten, the most visited islands are in closest proximity to their island. The local residents 

mainly travel in order to visit their friends, family and relatives, for business and for 

celebrating holiday. In addition, Statians and Sabans often visit islands for shopping. Statians 

also travel to islands for medical purposes. Moreover, local residents primarily travel via air. 

Not only tourists but local residents as well expressed their preference for visiting St. Kitts. 

Furthermore, it appeared that Statians, Sabans and locals from St. Maarten have all a strong 

preference for travelling to an island by plane. Local residents have not visited yet their 

preferred islands, because travelling is considered as too expensive. In addition, the local 

residents often have not visited yet their preferred island (more) due to time constraints. 

 

The next research sub-question was: ‘What are existing tourism networks and flows 

between Caribbean islands?’ The existing tourism networks concerns: a multi-destination 

network, a dive tourism network, a cruise network, a business tourism network and a local 

residents network. Each network is characterised by various orderings of flows.  

 

Dutch tour operators are dominant actors in the multi-destination network that provides a 

package trip including St. Eustatius, St. Maarten and Saba. Through their dominant position 

and a flow of information these tour operators have the capacity to influence the behaviour 

of tourists. It is likely that tourists who participate in these multi-destination trips are 

primarily Dutch. However, the quantitative research results does not demonstrate whether 

this is the case.  
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The organisation ‘Aqua Mania Adventures’ on St. Maarten sells day trips to surrounding 

islands. Unfortunately, St. Eustatius is excluded in this multi-destination. According to this 

organisation, the distance and intense water conditions are the reasons for exclusion. The 

organisation ‘Aqua Mania Adventures’ can be considered as a dominant actor in this thin 

network. It has the ability to create or cut linkages with their own ferry.  

 

The dive tourism network is controlled by two dive shops. These dive shops define and 

configure interaction by creating relations with tour operators, especially in Europe and the 

United States, and directly with tourists through dive events. It appeared that the language is 

an important (f)actor in this network. Some of the dive shop owners and dive instructors on 

St. Eustatius master the French language, which is preferred by dive tourists from France and 

Switzerland. The language results in the existence of a flow of dive tourists originating from 

France and Switzerland.  

 

The distribution of flows of cruise tourists in the Caribbean by extensive cruise ships is 

determined by cruise companies. However, inclusion of St. Eustatius in this cruise tourism 

network would not be logical as it lacks the harbour facilities to receive large cruise ships. 

Therefore, in the case of St. Eustatius, this cruise network does not influence other tourism 

networks. However, St. Eustatius is included in a cruise network that provides trips which use 

small cruise ships. These trips are offered only once or twice a year. An important question 

is: Why are these cruise trips not offered more frequently? A higher frequency of these trips 

can result in an increase of cruise tourists to St. Eustatius.  

 

The business tourism network indicates multiple flows of business tourists between Dutch 

Caribbean islands. Important actors in this network are the Dutch government and the oil 

company ‘NuStar’. Dutch government business tourists often visit St. Eustatius and Saba. 

However, as mentioned, a regular transport connection between these islands does not 

exist. Since business tourists need to travel to Saba and St. Eustatius anyway, the 

composition of this network just provides an extra argument for creating a transport 

connection especially between St. Eustatius and Saba. 

 

The flow of local residents displays their current movements between islands. Flows of local 

residents exist between St. Eustatius and the islands St. Maarten, Saba and St. Kitts. 

Furthermore, local residents indicated especially their preference to visit St. Kitts. These 

flows provide an extra argument for a direct transport connection between St. Eustatius and 

St. Maarten, Saba and St. Kitts.  

 

Subsequently, it was found that flows in current tourism networks are not ordered in such a 

way that multi-destination trips including St. Eustatius are stimulated effectively. Several 
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constraints prevent tourism stakeholders from improving or creating networks that aim to 

stimulate multi-destination trips. The main constraints concerns: (a lack of) money, negative 

images, the ‘passive’ tourism policy of St. Eustatius government, strict airline regulations, 

time-consuming immigration and clearance procedures and the current tourism product of 

St. Eustatius.  

 

In order to gain knowledge to improve existing tourism networks the last research sub-

question was formulated: ‘Which tourism networks and flows between St. Eustatius and 

other Caribbean islands can stimulate multi-destination trips?’ 

 

In order to optimise the flow of tourists in the multi-destination network, which provides a 

package trip, a transport connection between St. Eustatius and Saba is required. The 

transport possibilities should be less expensive, in favour of tourists and local residents. 

Moreover, the flow of information should be improved by powerful actors (in this case the 

tour operators) in order to reach more tourists participating in multi-destination trips.  

 

Also, St. Eustatius should be included in the current multi-destination network that focuses 

on day trips originated from St. Maarten. The addition of new actors (e.g. tourism 

stakeholders from St Eustatius like dive shops, accommodations, St. Eustatius Tourism 

Development Foundation and St. Eustatius’ government) should convince day trip 

organisations on St. Maarten to introduce St. Eustatius in this multi-destination network of 

day trips. An implementation of a sufficient boat (one that can handle intense water 

conditions and is able to sail fast) in this network can convince day trip organisations on St. 

Maarten, since the distance and intense water conditions do not act anymore as constraints 

to include St. Eustatius in this network. 

 

In order to improve the dive tourism network, direct transport connections between St. 

Eustatius and Saba and between St. Eustatius and St. Kitts is highly recommended. To bring 

back the transport connection with Saba makes it for dive shops more attractive to offer dive 

trips including both destinations. Furthermore, a transport connection with St. Kitts 

decreases St. Eustatius’ dependency on St. Maarten as their only access to international 

markets. A regular and reliable transport connection between St. Eustatius and St. Kitts will 

make the airline Winair a less powerful actor in favour of St. Eustatius. 

8.2 Discussion 

This research made especially use of network theory. Mobilities theory was used in order to 

identify the relations between actors through various sorts of flows in different tourism 

networks. Both theories were useful to investigate which current tourism networks are visible 
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in the Caribbean. It provided a better understanding which collaborations in tourism 

networks are created or not created.  

 

Existing tourism networks and the mentioned constraints as well provided knowledge to 

recognise opportunities, which can stimulate multi-destination trips including St. Eustatius. 

Except that, it gives insight into which actors and roles should be enrolled in networks that 

aim to stimulate multi-destination trips. Generally, all opportunities require better transport 

connections between St. Eustatius and the neighbouring islands St. Maarten, Saba and St. 

Kitts. The St. Eustatius Tourism Development Foundation (2012) has already recognised the 

proximity of St. Kitts, St. Maarten and Saba as opportunities for the operation of ferry 

services.  

 

During field research it appeared that several constraints prevent tourism stakeholders on 

St. Eustatius, Saba and St. Maarten from stimulating tourism multi-destination trips. 

Definitely constraints do not help, but on the other hand it provides knowledge about which 

actors can stimulate multi-destination trips.    

 

Network theory learns that collaborations are recognised as an essential determinant of the 

success and competiveness of a tourism destination. Tourism stakeholders from Caribbean 

islands should share individually resources together in order to improve or create and offer a 

multi-destination tourism product. However, during field research it was found that 

collaborations between tourism stakeholders hardly exist. Different interests, a lot of talking 

and making plans, but obviously insufficient capacity to linking, associating and ordering 

within the network. Therefore, it is important to know which actors and roles are present 

and which should be enrolled in networks that stimulate multi-destination trips.  

 

Flows of negative images have a negative impact on tourism networks. Islands often see 

each other as competitors instead of ‘colleagues’. Therefore, it is important that tourism 

stakeholders become more aware of the benefits of collaborations. The ACS (2014) provided 

by means of its comparative analysis a number of benefits of collaborations regarding multi-

destination trips. Examples of these benefits are: cost sharing through joint marketing and 

promotion efforts, the potential to develop a new tourism product and market niches, the 

access to a wider market and an opportunity to increase visitor numbers. By making these 

benefits known among tourism stakeholders, they can be triggered to create collaborations 

that stimulate multi-destination trips. 

 

Furthermore, it appeared that St. Eustatius economy is weak at the moment. Due to a lack of 

money and the ‘passive’ tourism policy of the local government, good ideas and plans to 
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improve transport connections continue to be restrained. The government of St. Eustatius is 

regarded as ‘passive’ and not capable to stimulate multi-destination trips.  

 

Because of their lack of money, expertise and action they are apparently (network power) not 

capable to influence the behaviour of the other actors, neither to produce tourism networks 

(network-making power). Therefore, many tourism stakeholders indicated that help should 

come from the outside. The government of St. Eustatius can take initiative to collaborate 

with the Dutch government. Since it has a political relation with St. Eustatius, the Dutch 

government can be considered as a powerful actor as it possesses power in the form of 

money, expertise and action. These resources are required to develop and execute 

constructive plans in order to stimulate multi-destination trips (e.g transport linkages, the 

implementation of a suitable boat that can overcome the intense water conditions and is 

able to sail fast).    

 

Due to strict airline regulations, the creation of ‘new’ flight connections is difficult (St. 

Eustatius’ accessibility remains poor), and also Winair retains her monopoly position 

(resulting in costly flight tickets). It appeared that it is difficult to improve transport by a 

second airline company between St. Eustatius and St. Maarten and to introduce a direct flight 

connection between Saba and St. Eustatius. The government office and the civilisation 

department on Bonaire are regarded as the dominant actors with network-making power, 

because they decide whether an airline get approval to start flying between two Dutch 

territories. The local government of St. Eustatius and Saba can ask support from the Dutch 

government and collaborate with them, since it has a political relation with the special 

municipalities (Bonaire, St. Eustatius and Saba). Therefore, the Dutch government can enrol 

in this network by using its network power. As chapter 2 indicates, the Dutch government 

intends to expand daily(tourist)flights between St. Eustatius and St. Maarten. So the Dutch 

government indicates its involvement and powers to regulate the government office and 

civilisation department on Bonaire, in order to review and optimise airline regulations. This 

can lead subsequently in an environment, which makes the enrol of new modes of transport 

in the transportation network more easily. Prices charged for transportation can be reduced 

in favour of the mobility of tourists and local residents.  

 

Also time-consuming immigration and clearance procedures on the islands St. Eustatius, St. 

Kitts and Saba have a negative impact on tourism and hinder development. Each island feels 

they can do it on their own. These actors (e.g. local governments and Customs) need to work 

more closely, as they have the power to make these immigration and clearance procedures 

less time-consuming (network power).  
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Network theory can be applied to tourism destinations. The tourist product is seen as a 

result of a network where multiple actors constitute an experience of value to tourists 

(Smith, as cited in Ramayah et al, 2011). The current tourism product of St. Eustatius is 

considered as a constraint to improve multi-destination trips. A low number of activities, the 

poor service level, low bed capacity and high prices for accommodations were mentioned. 

The tourism stakeholders of St. Eustatius can contribute resources to improve the tourist 

product, whose total benefit to potential tourists is greater than the sum that all 

stakeholders could offer independently. One of the elements of network theory is the 

presence of non-homogeneous groupings inside the network. This network not only 

includes human actors but also St. Eustatius’ dive sites, the Quill and (American) history 

claim equal status as actors. In this network the human actors (tourism stakeholders) have 

the power (networking power) to determine what (non-human actors such as the Quill and 

history) will be part of the network. In order to realise this, tourism stakeholders (e.g. hotel 

owners, STENAPA, dive shops and restaurant owners) should collaborate more closely in 

order to offer new activities, packages to tourists (e.g. a package consisting of 

accommodation, dinner, diving and a walking tour to the Quill).  

Regarding to the methods, this research made use of a mixed methods approach, in which 

quantitative and qualitative methodologies were combined. More in-depth information was 

collected about current and required tourism networks and flows. Quantitative research 

methods were used to collect data from tourists and local residents. Since these groups form 

large populations, quantitative research was suitable. Furthermore, the qualitative research 

part provided in-depth information about tourism stakeholders’ relations in networks. By 

means of both types of research, it was possible to gain a better picture about networks 

including their flows. Both research parts strengthened each other. It appeared that one type 

of research confirmed what was found by means of the other type of research. For example, 

during qualitative research, tourism stakeholders added data regarding to flows of tourists 

and local residents (which were detected by means of quantitative research). In this manner, 

quantitative and qualitative research confirmed the existence of several flows of people (e.g. 

business tourists and cruise tourists). However, regarding some type of tourists this was not 

the case. Because the samples of each type of tourist is small, more data about current and 

preferred movements of different types of tourists is needed.  

8.3 Proposals for further research 

Further research is recommended in order to gain more insight into the stimulation of multi-

destination trips. 

 

This research is a first attempt to investigate this topic of multi-destination trips including 

St. Eustatius by means of network theory and mobilities theory. Especially this research 

made use of Castells and Urry their theories. Unfortunately, this research provides not yet 
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sufficient insight into the roles and power of actors and flows. Therefore, further research 

regarding the roles and power of actors and on the other hand the flows and their influence 

on tourism networks is recommended. For example, actor network theory was not used this 

research, but can help to gain a better inside into this topic. 

 

Better and reliable transport connections is a major condition to improve multi-destination 

trips. It appeared that tourists and local residents prefer to visit St. Kitts. Therefore, 

feasibility of a direct transport connection between St. Eustatius and St. Kitts is worth to be 

investigated more in detail. Quantitative research among local residents from St. Kitts was 

already conducted (Gumbs, 2015). Gumbs (2015) investigated the preferred travel 

movements of local residents from St. Kitts regarding to St. Eustatius. However, qualitative 

research about this topic on St. Kitts is not yet conducted. Therefore, it is strongly 

recommended to conduct the same qualitative research on St. Kitts. In this way, a better 

understanding of flows between St. Kitts and St. Eustatius in present tourism networks will 

be gained. This knowledge can result in a better understanding of the opportunities and 

constraints to stimulate multi-destination trips involving the destinations St. Eustatius and 

St. Kitts.  

 

Finally, it is recommended to investigate all tourism destination components of St. Eustatius 

more in detail in order to make the island more attractive for inclusion in a multi-destination 

trip. The current tourism product of St. Eustatius is often considered as a constraint in order 

to stimulate multi-destination trips. During field research, tourism stakeholders indicated 

shortcomings regarding the current tourism product of St. Eustatius. In addition, Huijbregts 

(2016) and Westerduin (2015) emphasised certain components of the tourism destination as 

constraints for stimulating tourism on the island (e.g. bed capacity of accommodation, 

touristic facilities and activities and service minded hospitality workers). It is recommended 

to conduct further research regarding tourism networks and flows within the destination St. 

Eustatius itself. By means of network analysis the structure of tourism networks can be 

investigated. Knowledge about how actors and networks operate should be gained. This 

knowledge helps to give direction to the opportunities and constraints for improving St. 

Eustatius as a tourism destination.  
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Appendix I – Questionnaire tourists 

 

Questionnaire: Opportunities and constraints for multi-destination trips  

 

Gender: 

Place: 

Date: 

Dear holidaymaker, 

 

My name is Mirjam Klaren and I am studying at Wageningen University in the Netherlands. I am examining 

opportunities and constraints of multi-destination trips of which the Caribbean island St. Eustatius is part of. 

Not only for St. Eustatius, but also for the surrounding islands information about how they can provide a better 

service for tourists who participate in island hopping trips (multi-destination trips) is valuable. Therefore, I 

would like to ask you to fill in this short questionnaire. The questions are focused on your current trip.  

 

Filling in the questionnaire takes about 3-4 minutes. The information will be treated strictly confidential. After 

completing this questionnaire, you can return it to the pollster.
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1. Which island(s) did/do you visit during this trip, what is/are the purpose(s) of this trip and how did/do you travel to each island?  

 

Which island(s) did/do you visit during this 

trip?  

Please start with the island you visit(ed) first 

followed by the next island(s) 

What is/are the purpose(s) for visiting each island? (E.g. Exploring 

nature, transit, enjoying beaches, exploring culture, walking, diving, 

shopping, business, family visit etc.).  

How did/do you travel to each island? 

(E.g. boat, ferry, cruise, airplane etc.) 

Island 1: Purpose(s): 

 

Mode of transport: 

Island 2: Purpose(s): 

 

Mode of transport: 

Island 3: Purpose(s): 

 

Mode of transport: 

Island 4: Purpose(s): 

 

Mode of transport: 

Island 5: Purpose(s): 

 

Mode of transport: 

Island 6: Purpose(s): Mode of transport: 
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2. What is/are the reason(s) that you participate in an island hopping trip instead of a single destination 

trip? Multiple answers are possible 

o I don’t participate in an island hopping trip, I do visit one island during my trip. 

o In order to reach my destination I had to visit first another destination due to fixed transport routes. 

o I like to engage in a variety of activities throughout any given trip. 

o Multi-destination trips decrease the probability of experience a completely dissatisfactory trip. 

o The marginal cost (in time and money) per destination or activity for an island hopping trip is usually 

less than that of a single destination or single activity. 

o Other,……………………………………………………………………………………………………………………………………... 

 

3. With whom are you on holiday? 

o Alone 

o With my family 

o With my husband/wife 

o With friends/acquaintance 

o Other,……………………………………………………………………………………………………………………………………… 

 

4. Who composed/made your trip? 

o I did it together with the ones who I am travelling with 

o A tour operator or travel agent 

o Other,……………………………………………………………………………………………………………………………………… 

 

5. How did you get inspired to visit the island(s), which is/are part of your trip? 

Multiple answers are possible 

o By family/friends/relatives 

o By a tour operator, which offer island hopping trips  

o By tourist office(s) at the destination 

o By accommodation(s) at the destination 

o By images on television 

o By newspaper/magazines 

o By information/images on internet 

o Other,……………………………………………………………………………………………………………………………
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6. Would you have liked to visit other islands during your trip? 

o Yes, please continue with question 7 

o No, please continue with question 9 

 

7. Which island(s) you would like to have visited during your trip, with which purpose(s) and how would you liked to travel to each island? 

Which island(s) you would have liked to 

visit during your trip? 

(E.g. Saba, St. Kitts, Anguilla, St. Maarten/St. 

Martin, Nevis, St. Barts, Guadeloupe etc.) 

What would have been the purpose(s) of visiting each desired 

island? (Exploring nature, enjoying beaches, exploring culture, 

walking, diving, shopping, family visit etc.). 

How would you liked to travel to each island?  

(E.g. boat, ferry, cruise, airplane etc.) 

Island 1: 

 

Purpose(s): 

 

Mode of transport: 

Island 2: Purpose(s): 

 

Mode of transport: 

Island 3: Purpose(s): 

 

Mode of transport: 

Island 4: Purpose(s): 

 

Mode of transport: 

Island 5: Purpose(s): Mode of transport: 

 



 

8. What is/are the main reason(s) you did not include this/these island(s) in your current trip? 

Multiple answers are possible 

o Lack of marine connectivity 

o Lack of air connectivity 

o Lack of time 

o Too expensive. If too expensive: what do you consider as a reasonable price for traveling to another 

island? Please fill in which price you consider as reasonable: $.................. 

o Other,………………………………………………………………………………………………………………………….............. 

 

9. What is your age? 

 

…………years 

 

10. What is your nationality? 

o Dutch 

o American 

o Canadian 

o British 

o Other,………………………………………………………………………………………………………………………………… 

 

Thank you for your participation! 
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Appendix II – Questionnaire local residents 

 

Questionnaire: Opportunities and constraints for multi-destination trips  

 

 

Dear resident of [St. Eustatius, Saba or St. Maarten],  

 

My name is Mirjam Klaren and I am studying at Wageningen University in the Netherlands. I am examining 

opportunities and constraints of multi-destination trips of which the Caribbean island St. Eustatius is part of. 

Not only for St. Eustatius, but also for the surrounding islands information about how they can provide a better 

service for tourists and local residents who wants to visit surrounding islands is valuable. Therefore, I would like 

to ask you to fill in this short questionnaire. The questions are focused on your current and future behaviour 

with regarding to visiting surrounding islands.  

 

Filling in the questionnaire takes about 3-4 minutes. The information will be treated strictly confidential. After 

completing this questionnaire, you can return it to the pollster. 
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1. Which island(s) have you visited, what was/were the purpose(s) of each visit, how did you travel to each island, with whom and in which year? 

 

Which island(s) did you 

visit the last five years?  

What was/were the purpose(s) of visiting each 

island? (E.g. shopping, transit, exploring nature, 

celebrating holiday, enjoying beaches, exploring 

culture, walking, diving, visiting 

friends/family/relatives, business related activities, 

etc.) 

 

How did you travel to each island? 

(E.g. boat, ferry, cruise, airplane etc.) 

With whom did you travel to each 

island? 

(E.g. alone, family, husband, friends 

etc.) 

 

In which year you have 

visited each island? 

Island 1: Purpose(s): 

 

Mode of transport: Travelling companion:  Year: 

Island 2: Purpose(s): 

 

Mode of transport: Travelling companion: Year: 

Island 3: Purpose(s): 

 

Mode of transport: Travelling companion: Year: 

Island 4: Purpose(s): 

 

Mode of transport: Travelling companion: Year: 

Island 5: Purpose(s): 

 

Mode of transport: Travelling companion: Year: 

Island 6:  Purpose(s): 

 

Mode of transport: Travelling companion: Year: 
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2. Would you like to visit other surrounding islands? 

o Yes, please continue with question 3 

o No, please continue with question 5 

 

3. Which island(s) you would like to visit (more), with which purpose(s) you would like to visit this/these island(s) and how would you like to travel to each island? 

 

Which island(s) you would like to visit 

(more)? 

What will be the purpose(s) of visiting each desired island? (E.g. 

Shopping, leisure related activities, celebrating holiday, visiting 

friends/family/relatives, business related activities, etc.) 

How would you like to travel to each island?  

(E.g. boat, ferry, cruise, airplane etc.) 

Island 1: Purpose(s): 

 

Mode of transport: 

Island 2: Purpose(s): 

 

Mode of transport: 

Island 3: Purpose(s): 

 

Mode of transport: 

Island 4: Purpose(s): 

 

Mode of transport: 

Island 5: 

 

Purpose(s): Mode of transport: 

 

Island 6: Purpose(s): Mode of transport: 

 



 

4. What is/are the main reason(s) you have not yet visited the mentioned island(s)? 

Multiple answers are possible 

o Lack of marine connectivity 

o Lack of air connectivity 

o Lack of time 

o Too expensive. If too expensive: what do you consider as a reasonable price for traveling to another 

island? Please fill in which price you consider as reasonable: $.................. 

o Other,……………………………………………………………………………………………………………………………........... 

 

5. What is your age? 

 

…………years 

 

 

Thank you for your participation! 
 

 

 



Appendix III – Interview guide  

 

Interview guides: Opportunities and constraints for multi-destination trips 

 

Introduction interview: My name is Mirjam Klaren, student from Wageningen University, the Netherlands. As part 

of my study I am doing research with regarding to opportunities and constraints for multi-destination trips of which 

St. Eustatius is part of. However, other islands could benefit as well from this research. 

 

Subject of interview: Tourism related collaborations and possibilities and constraints for multi-destination trips, of 

which St. Eustatius is part of.  

 

The aim of the interview: Given insight in existing tourism related collaborations and the possibilities and 

constraints for multi-destination trips, of which St. Eustatius is part of. 

 

The results of the interview: By means of the interview results a report will be composed. In this report an advice 

will be given about the strategy of St. Eustatius and other Caribbean islands to promote multi-destination trips. 

Your contribution will be processed anonymously.  

 

The duration of the interview: 30 till 60 minutes.  

 

Voice recorder: Before the interview starts, I would like to use a voice recorder, so I can record this conversation 

and analyse the information for the research. Your input will be treated completely anonymously. Do you agree 

that I use a voice recorder?  

 

Questions? Do you have any further questions? 

 

Theme 1: General 

 What are the main activities of your organisation, and how do they relate to tourism? 

 In which extent do you work together with organisations on other islands? (Which organisations)  

 In which way do you work together? Which themes: Economy, environment, infrastructure, tourism, etc.  
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Theme 2: Current situation: which collaborations between destinations do exist in the context of tourism? 

 With which destinations (islands) do you work together in the context of tourism?  

 What is the aim of the collaboration(s)? (Also multi-destination trip focused? What is your point of view on 

multi-destination trips?) 

 How do these collaboration(s) look like? (What do you share? What is the position of each party in the 

collaboration?) 

 What are the tangible results of this collaboration(s)? 

 Is the collaboration(s) satisfactorily? 

 

Theme 3: Opportunities and constraints for stimulating multi-destination trips? 

 What are the opportunities to stimulate multi-destination trips?  

 What do you consider the main constraints with regarding to multi-destination trips?  

 

Theme 4: Who can stimulate those opportunities or could help to overcome constraints? (Who can make a 

difference?) 

 How should the collaboration look like in order to stimulate those opportunities/overcome constraints?  

 What is necessary to promote multi-destination trips? 

 What would be your own role, and what would be the role of others? (Who should do what? Responsibility)  

 

Termination interview: 

 Give a short summary of the interview 

 One question: can you suggest other organisations or people who I should interview to get a full picture? 

 This is the end of the interview. Did you miss something or do you want to add something?  

 I would like to thank you for your contribution to the interview. 

 If you have any questions afterwards, please do not hesitate to contact me by email. 

 I will process the results in an advice report. It is my master thesis. If you are interested I could send it to you.  

 

 

 

 

 

 

 


